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FTC Advertising Enforcement Updates

The Federal Trade Commission’s scrutiny of auto dealer advertising practices continues to
evolve following the National Automobile Dealers Association’s April 17 webinar featuring
FTC Chairman Andrew Ferguson and Bureau of Consumer Protection Director Chris Mufarrige.
Since that discussion, additional commentary, trade-press analysis, and legal assessments have
helped further clarify where the agency is headed—and what dealers should expect next.

Warning Letters Were a
Beginning, Not the End
The FTC’s March mailing of Ay E VY C A R
advertising warning letters to
97 dealer groups drew
widesprea%l attention, but = s ! 8 99 S
post-webinar reporting makes ’
clear that the agency views
those letters as an opening
step, not a stand-alone action.
Legal observers and
compliance professionals have
consistently noted that
warning letters historically
precede follow-up
investigations or enforcement
actions if practices do not
change. In other words, the FTC’s recent outreach should be viewed as part of a broader
enforcement pipeline rather than a one-time compliance reminder.

This approach has taken on added significance after the Fifth Circuit’s decision vacating the
FTC’s CARS Rule. While that rulemaking effort has stalled, the FTC has underscored—both
during and after the NADA webinar—that it intends to pursue many of the same principles
through case-by-case enforcement under existing law.
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“Total Price” Advertising Is Now the Core Expectation

Since the NADA webinar, one theme stands out: the FTC believes the governing advertising
standard is settled. The agency’s position is that the most prominent price in any advertisement
must represent the total price available to consumers, inclusive of all mandatory dealer fees.
Only legitimate government charges such as taxes may be excluded.

Industry representatives analyzing the webinar have noted that while the FTC articulated this
principle clearly, questions remain about how it applies in edge cases involving conditional
rebates, finance-dependent pricing, featured online pricing tools, and add-on disclosures. Many
dealers continue to look for more specificity, particularly around how to advertise optional
products or incentives without creating the impression of a lower “headline” price that most
consumers cannot obtain.

The FTC has acknowledged this uncertainty and indicated that a written FAQ document is
forthcoming. Until that guidance is released, however, dealers remain responsible for evaluating
whether their current advertising accurately reflects the price a typical consumer can expect to

pay.

A Notable Shift: Calling on Dealers to Report Noncompliance

Perhaps the most widely discussed development since April 17 is the FTC’s explicit
encouragement for compliant dealers to report competitors they believe are engaging in
deceptive practices. During and after the webinar, Director Mufarrige emphasized that
misleading advertising does not only harm consumers—it also disadvantages dealers who are
attempting to advertise transparently.

This message has been interpreted by many observers as a signal that the FTC is seeking to
amplify enforcement through marketplace awareness and peer reporting. While opinions differ
on whether this approach will materially change industry behavior, it reinforces the agency’s
view that deceptive pricing practices undermine fair competition across local markets.

Continued Enforcement, Including at the State Level

Recent settlements involving dealership groups—often pursued jointly by the FTC and state
attorneys general—have reinforced the agency’s enforcement posture. These cases typically
focus on low advertised prices followed by mandatory fees or add-ons disclosed late in the
transaction process. Importantly, the remedies imposed in these matters mirror many of the same
concepts discussed during the April 17 webinar, including clear disclosure of total vehicle price
and express consumer consent for additional charges.

Practical Considerations for Dealers

Taken together, developments since April 17 point to a consistent message: advertising
compliance expectations are unlikely to soften in the near term. Dealers should carefully review
whether their advertised prices reflect the true, all-in amount required to purchase a vehicle,
assess how incentives and fees are presented across platforms, and document internal compliance
efforts.

While further clarification from the FTC is anticipated, the agency’s recent actions suggest that
transparency and consistency—rather than creative pricing structures—remain the safest path
forward for dealers navigating this heightened enforcement environment.
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Don’t Miss Your Chance to Register for the WANADA Open!

Don’t miss out! The 2026 WANADA Open

golf tournament will take place on Monday,

May 18, 2026, at the spectacular Trump
National Golf Club in Sterling, VA. This
annual tradition brings together dealers,
industry partners, and friends for a
memorable day on one of the region’s
premier courses.

REGISTRATION IS AVAILABLE
HERE.

For any kindred-line members who would
like to purchase a sponsorship for the 2026

May 6, 2026

WANADA Open, please contact Bob Storin: RS@wanada.org or 301-335-8289.
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Be sure to reserve the date and plan to join us for one of WANADA'’s flagship events of the

year!

DC Area Sales Reports from Auto Outlook and RL Polk Available

The latest Washington Auto Outlook—with data covering the first quarter of 2026—is now

available for dealers. The current report
outlines a predicted decline of nearly 5%
in new vehicle sales for the DC metro
region, largely driven by high sticker
prices, tariffs and marketplace
uncertainty. YTD the area is down nearly
16% YOY, as compared to the national
average decline of 8.5%. That places the
DC region as the third most significant
metro decline of 20 metro areas studied.

Download and view the full Auto Outlook
report here.

In addition to the Auto Outlook sales
report, WANADA also warehouses local
registration data from S&P Global
Mobility (formerly RL Polk). To access
Polk data, click here and log in with your

First Quarter 2026
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Area New A

Released April 2026

Washington Auto Outlook
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Area New Vehicle Market Predicted to Decline 4.9% in 2026

Key factors boosting
new vehicle sales
Pent up demand. New vehicle sales since the
onset of the pandemic have been below aver-
age. And the Great Recession of 2009 was
called great for a reason: it took nearly seven
years for sales to retun to normal levels.
Due to this extended period of below-average
sales, the vehicle fleet is aging (see below).
Vehicle purchases have been

Key factors holding back
new vehicle sales

New vehicle affordability. Finance costs re-
main elevated due to high interest rates, ve-
hicle transaction prices are hovering around
$50,000, and income growth is barely keep-
ing pace with inflation. Manufacturers can al-
leviate price pressures by reducing content
levels and offering more affordable models,
but these adj ts take time.

which will provide support to the market.

Consumers have incentive to upgrade. Aver-
age age of vehicles in operation has reached
an alltime high. No question, modem vehicles
are built better and last longer, but today's
models offer many upgraded features vs. the
average 12.5yearold car. Passive and active
safety technology, advanced infotainment op-
tions, and alternative powertrains are just a
few examples, Many vehicle owners have a
strong incentive to upgrade

Declining interest rates? Prior to the Iran war,
the prospects were good for interest rates to
fall during 2026. But the war and subsequent
increases in oil and gasoline prices have
brought that into question. Lower finance
rates are critical for improving affordability,
which is the primary negative for the market.

Tariffs. Higher tariffs will negatively impact
new vehicle sales in 2026. Up until now, man-
ufacturers and dealers have largely absorbed
the costs, but eventually, consumers will feel
the effects. Tariffs also lead to increasing in-
flation in the economy, which reduces dispos-
able household income.

Uncertainty. Forecasting auto sales is always
challenging, but the past 15 months have
been particularly unpredictable. Unforeseen
events like fluctuating tariff rates, the phase-
out of BEV tax credits, the war in Iran, and
rising gasoline prices have all thrown uncer-
tainty into the outlook. Largely as a result of
this ongoing tumult, consumer confidence has
plummeted to near record-low levels. Height-
ened uncertainty makes people reluctant to
make bigticket purchases, like automobiles.

» Area new retail light

Key Trends in
Area Market =

vehicle
registrations are predicted to
decline 4.9% for all of this year
versus 2025.

» Registrations in the first quar

ter of 2026 slipped to 45,112
units, off by 15.9% from a year
earlier and below the previous
five year average (see page 2).
The U.S. market declined 8.5%.

» BEV and PHEV registrations fell

by more than 54% in the first
quarter of this year (see page 6).
BEV market share fell to 7.6%.

» Among top 25 sellers, Nissan

was the only brand to have an
increase in registrations so far
this year (see page 5).

BEMW X5 is a relatively strong
performer in the area market
(see page 7).

WANADA membership email and password. If you need assistance setting up your WANADA

login credentials or resetting your password, contact Kathy Teich at kt@wanada.org.



https://www.viethconsulting.com/members/evr/reg_event.php?orgcode=WANA&evid=63190521
mailto:RS@wanada.org
https://wanada.org/wp-content/uploads/2026/05/Wash-DC-Covering-1Q-26.pdf
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WANADA Around the Beltway

o 1

Clockwise, from top left: WANADA CEO John O’Donnell with Mont. Co. Council Candidate Scott Goldberg and Fitzgerald
Auto Malls President Rob Smith; WANADA VP of Operations Joe Koch with Maryland Senator Nick Charles and Joey

Bonilla of Passport Automotive; John O’Donnell and Joe Koch with Virginia Rep. Eugene Vindman (D-7t); Joe Koch with

Virginia Senator Tim Kaine.

Maryland MVA Updates

The following bullets are excerpted from Maryland MV A’s April 2026 “Talking Points”
newsletter. We hope you find this information useful, and if you have a topic, you’d like us to
cover in a future newsletter, please send it to Kristin Orlando-Dillahunt at
korlando@mdot.maryland.gov.

Business Licensing and Dealer Services Counters in Glen Burnie-

e Counter location in the Glen Burnie Branch will be moving effectively on 4/13/26. We
will now be located at the end of the main hallway, past the elevators, on your left before
you get to the Investigations office.

o Business Licensing & Compliance will be located at Station #1.
o Dealer Services will be located at Station # 3.

Motor Carrier — Tips & Reminder
e Rental vehicle plate without a sticker — Rental-Registration-Plate-Bulletin.pdf



mailto:korlando@mdot.maryland.gov
https://mva.maryland.gov/businesses/Documents/fleets-bulletins/Rental-Registration-Plate-Bulletin.pdf
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o Rental companies with 5 or more vehicles active may apply for a new rental plate
through their active rental fleet account. Simply select the vehicle you want the
plate for, submit the transaction and your new rental plate will be processed and
mailed to you.

o Plates for eligible fleet vehicles will include “DR” and will not have a registration
sticker. These plates are valid without a registration sticker.

Vehicle Services - Tips & Reminders

e The Affidavit in Lieu of Title (VR-449A) must be accompanied by an older MD title. It
cannot be used as an ownership document by itself.

e Please make sure a copy of the customer license, both front and back, is submitted with
all portal transactions.

e There will be a memo to explain titling off road vehicles, low speed vehicles and
motorized bikes in late April.

e Titles will no longer show the full MDID or license number of the owner and co-owner
as 0f 4/1/2026. Only the last 4 digits of the vehicle owner’s MDID or license number
will be printed on titles.

Business Licensing & Compliance Updates & Reminders
e COMAR Updates- Late Titling
o Dealers will now be charged $30 on the 1% day of lateness (day 31) and $1 per
day after that (day 32 and beyond) for late titling transactions.
o See Bulletin that was issued on March 23 2026
= https://mva.maryland.gov/businesses/Documents/bulletins/2026/Bulletin-
%20COMAR%20updates-%20late%20titling.pdf

e Loaner Transactions- Reminder

o When processing a transaction as a “Loaner” please make sure to mark it with the
correct use type in your ERT system which should be “Loaner.”

o Also make sure to use the updated VR-005 (version dated 12/2025) which
includes a spot to mark the vehicle as a “dealer loaner” and include the
dealership’s ID number.

o DO NOT mark the vehicle as a “Rental” if it is intended to be a “Loaner.”

e Auto Liability Requirements for Dealer Plates- Reminder

o Please make sure you dealership has and maintains the proper auto liability
insurance requirements at all times. See Bulletin that was issued March 14,
2025.

= https://mva.maryland.gov/businesses/Documents/bulletins/2025/Bulletin-
Interchangeable-plates.pdf

If you have a topic, you’d like us to cover in a future newsletter, please send it to Kristin
Orlando-Dillahunt at korlando@mdot.maryland.gov.



http://mvgbformsrv/FormsRepo/VR/VR-449a.pdf
https://mva.maryland.gov/businesses/Documents/bulletins/2026/Bulletin-%20COMAR%20updates-%20late%20titling.pdf
https://mva.maryland.gov/businesses/Documents/bulletins/2026/Bulletin-%20COMAR%20updates-%20late%20titling.pdf
https://mva.maryland.gov/Documents/VR-005.pdf
https://mva.maryland.gov/businesses/Documents/bulletins/2025/Bulletin-Interchangeable-plates.pdf
https://mva.maryland.gov/businesses/Documents/bulletins/2025/Bulletin-Interchangeable-plates.pdf
mailto:korlando@mdot.maryland.gov
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