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The Washington, D.C. Auto Show Delivers Again!

The 2025 Washington, D.C. Auto Show once again solidified its position as a premier event for
the automotive industry, delivering an unparalleled opportunity for dealers and manufacturers to
engage directly with thousands of eager consumers. As owners and operators of this landmark
event, WANADA members continue to harness the show’s immense value—bringing
innovation, consumer enthusiasm, and retail energy to the region’s automotive market.

With attendance numbers on par with last year’s strong turnout, the Walter E. Washington
Convention Center was alive with excitement as car buyers, families, and industry professionals

The WANADA Bulletin is a membership publication published by the Washington Area New Automobile Dealers Association
5301 Wisconsin Avenue, N.W., Suite 210 ® Washington, DC 20015 = Tel: (202) 237-7200 ® Fax: (202) 827-0560 = www.wanada.org



WANADA Bulletin #01-25 January 22, 2025 Page 2

explored an impressive array of vehicles. From high-performance sports cars to cutting-edge
EVs, the show floor provided an unmatched platform for showcasing the latest models. In
today’s competitive retail environment, the ability to present vehicles in an interactive,
experiential setting is a game-changer—agiving potential buyers the hands-on experiences that
drive purchasing decisions.

Driving Consumer Engagement: Ride & Drive Success

One of the biggest draws of the show was the Ride & Drive experience, where attendees could
get behind the wheel of some of the industry’s most talked-about models, including a fleet of
half a dozen Tesla Cybertrucks. Meanwhile, brands like VVolvo, Kia, Volkswagen, and Polestar
saw firsthand how consumer test drives translate into heightened interest and future sales. For
dealers, these activations are more than just demonstrations—they are direct sales opportunities
that build brand affinity and dealership traffic long after the show ends.

The Auto Show as a Retail Catalyst

The Washington, DC Auto Show was honored to have three OEM CEQ’s spend several hours
reviewing their product, competitors product and meeting federal government officials. Dr. Kjell
Gruner of Volkswagen, Michael Cottone of VVolvo, and Michael Lohscheller of Polestar all came
away knowing that auto shows influence consumer buying decisions. OEMs and dealers alike
reported tremendous engagement, with representatives noting packed weekends and strong lead
generation. The Washington, D.C. Auto Show remains a unique marketing powerhouse—an
investment that delivers exposure, customer interaction, and enthusiasm that few other platforms
can replicate. By allowing consumers to compare models, experience new technology, and
interact with brand experts in a dynamic environment, the show plays a critical role in driving
retail demand.

For many attendees, the show isn’t just about browsing—it’s about making real purchasing
decisions. With an increasing number of consumers looking to electric and hybrid options, the
Auto Show’s emphasis on sustainable mobility aligns perfectly with shifting buyer preferences.
Dealers benefit from this growing interest, as the show acts as a catalyst for future dealership
visits and vehicle purchases.

Community Impact: Giving Back to the Next Generation

Beyond its role in shaping automotive retail, the Washington, D.C. Auto Show also
demonstrated its commitment to the local community. In a meaningful highlight, WANADA and
the Maryland Automobile Dealers Association (MADA) presented a $35,000 donation to
Identity, a nonprofit organization dedicated to empowering underserved youth in the
Washington, D.C. area. This initiative underscores the Auto Show’s role as not just a business
driver, but a force for positive change—supporting workforce development and educational
programs that benefit both the region and the future of the automotive industry.

Looking Ahead: The Road to 2026

With planning already underway for the 2026 show (January 23 - February 1), WANADA
members have another opportunity to capitalize on this premier event. Expect even more
innovation, expanded experiential opportunities, and enhanced engagement strategies designed
to maximize dealer and manufacturer impact. As the automotive industry continues to evolve, so
too will the Washington, D.C. Auto Show—ensuring it remains an essential investment for those
looking to inject excitement and momentum into the regional market.
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For dealers, participating in and supporting the Auto Show isn’t just about showcasing
vehicles—it’s about strengthening connections with consumers, building brand loyalty, and

driving retail success. The Washington, D.C. Auto Show remains a cornerstone event that
delivers real value, and we look forward to another successful year ahead!

NADA Celebrates CARS Rule Victory

Reprinted from Automotive News

The National Automobile Dealers Association is celebrating the 5th U.S. Circuit Court of
Appeals overturning a package of Federal Trade Commission regulations on auto dealers — a
decision that leaves the future of the rules uncertain amid a change in presidential administration
and FTC leadership.

NADA CEO Mike Stanton, whose organization joined the Texas Automobile Dealers
Association in a 2024 legal challenge to the FTC’s 2023 Combating Auto Retail Scams Rule,
called the Jan. 27 decision “a victory for the rule of law and a great outcome for consumers.”

Jennifer Stevens, spokesperson for the Texas dealer association, called the outcome a win for
consumers and Texas retailers.

“Texas has adopted and passed rules and regulations for which Texas franchised dealers are
charged with complying,” she said in a statement Jan. 28. “The proposed rule would have cost
the consumer in time and money and made the vehicle shopping experience a more time
consuming and complex experience.”

The 2-1 opinion by Judge Patrick Higginbotham determined the CARS Rule to be invalid
because the FTC did not issue an “advance notice of proposed rulemaking,” a group of agency
regulations including specific requirements for dealership advertising and finance and insurance
practices.

“This case travels on the statutory rails and frame of the FTC,” Higginbotham wrote for the
majority.

The FTC’s own internal regulations demanded it take the procedural step of advance notice,
which involves alerting the public what issue the FTC thinks might need regulations and
soliciting comment on that notion, the court ruled. Instead, the FTC improperly started at the
regular notice stage of the process, which involves placing an actual draft of regulation language
before the public for comment, according to the decision.

Continue reading here.

WANADA Launches ASE Prep Class

WANADA is excited to announce the launch of a new ASE (Automotive Service Excellence)
prep class, designed to help member technicians enhance their knowledge, sharpen test-taking
skills, and advance their careers. This new class is being offered as a part of WANADA’s
Automobile Dealer Education Institute (ADEI).
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This specialized class will be held at Montgomery College in Rockville, MD. Scheduled as an
evening program, the class will run from 4:30 PM to 9:00 PM, catering to techs seeking to
balance work and continued education.

For just $50 per student per class, participants will gain a valuable refresher in key ASE content
areas while receiving targeted preparation for the certification exam. This affordable and high-
quality program reflects WANADA's commitment to supporting member dealerships and their
employees in maintaining excellence in automotive service.

It is important to note that the class is designed for those with a foundational understanding of
ASE content. While it offers a comprehensive review and test preparation, it is not suited for
beginners or those without prior experience in the field.

Don’t miss this opportunity to enhance your skills and prepare for ASE certification. Registration
will open soon, so stay tuned for details on how to enroll. For questions or to learn more about
WANADA'’s Auto Dealer Education Institute and its initiatives, contact Director of Education
Joe Hemberger at jh@wanada.org or 267-346-1700.

Invest in your future today—register for WANADA’s ASE prep class and take the next step
toward professional growth!

Rob Smith Receives “Good Scout” Award

WANADA congratulates Rob Smith, President of Fitzgerald Auto Malls, on being named the
recipient of the prestigious “Good Scout Award” presented by the Montgomery County Districts
of Scouting America, National Capital Area Council.

This honor will be awarded to Rob during the Maryland
Good Scout Awards Celebration on February 20th,
recognizing exceptional leaders who embody Scouting’s core
values of leadership, character, and civic responsibility.

“The values of Scouting resonate deeply within me, both
personally and professionally, and | am grateful to the Boy
Scouts of America National Capital Area for this meaningful
recognition, Smith said.

The Maryland Good Scout Awards Celebration on February
20th at the Rockville Hilton will highlight the vital role character and leadership development
play in shaping future generations.

MD MVA Talking Points

The following bullets are excerpted from Maryland MV A’s most recent “Talking Points”
newsletter.
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Discontinuance of the Duplicate Title after Lien Release

Effective December 4, 2024, the MV A no longer automatically prints a duplicate title when a

lien has been released electronically. When the lien is released electronically:

- Acustomer is still entitled to a free title. They may request the free, duplicate clear title via
MVA website, MyMVA account, kiosk or ERT systems.

- MVA records will indicate the lien has been released. The customer will receive a
notification of the release by email or their MyMVA account.

Duplicate Title

When requesting a duplicate title, dealers should use the VR-003 and title service agencies
should use the VR-018 and provide the documents listed on the form. If a duplicate title is
ordered via ERT (preferred), the duplicate title will be free once the record indicates the lien has
been released. Dealers and title service agents can use the dealer inquiry to verify if the lien has
been released.

If the dealer inquiry shows that a lien has been released, a dealer can use the last issued title to
transfer ownership in Maryland. A separate lien release letter or a lien clearance letter is not
needed for an in-state transaction. If the vehicle is being sold or transferred out of state and a
clear title is required, the dealer with the vehicle can request a clear title by submitting the title
showing the lien with the request for a duplicate title.

If an electronic lien release request was submitted electronically and the lienholder received an
error message, the MVVA will continue to accept a notarized lien release letter.

If you have a topic, you’d like us to cover in a future newsletter, please send it to Kristin
Orlando-Dillahunt at korlando@mdot.maryland.gov.
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