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Great weather, lots of golfers and generous prizes make WANADA’s Open 

another hit 

The 2013 WANADA 

Open was again graced 

with perfect golf weather, 

with the Lansdowne Resort 

providing the ideal setting 

for a day of friendly com-

petition, networking and 

memorable moments. 

Launching the shot-gun 

start for golf was Open 

Chairman Tony Santy 

(left) 
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The WANADA Open hosted 148 golfers on two championship courses and more than that attended the recep-

tion and awards banquet. Prizes were given for various sporting skills; and in the case of the dinner door   

prizes, for good luck.   

The Albatross Skills          

Program  

Once again, the Albatross 

Challenges let golfers ply their 

skills with the ever popular 

Lob Wall, Glass Blast and the 

Money Putt (for $2,500). The 

finalists for the Money Putt 

were Alan Tilles of Shulman 

Rogers and Bill Pilkington of 

CARFAX, neither of whom 

sunk the putt to win the purse. 

Eight golfers succeeded in the 

Glass Blast challenge, pictured  

at the right.   

 

Maryland foursome takes WANADA Cup 

In the ―Match Between the States,‖ foursomes from 

Maryland and Virginia again competed for the coveted  

WANADA Cup Trophy.  

Calculations were done to determine the low average 

team scores, and this time the Maryland team won, 

with an average score of 65. The winning team, pic-

tured at right, represents the first foursome from Mary-

land to win since the Maryland/Virginia competition 

began four years ago. 

 

 

 

 

 

The winners of the WANADA Cup (from left) were: Pete 

Reilly, Councilor Buchanan & Mitchell; Sam Weaver, 

Chevy Chase Nissan; John Bowis, Chevy Chase Acura 

and Jim Tortorella, Councilor Buchanan & Mitchell. 
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Golf Glass Blast breakers 

WANADA CEO 

Gerry Murphy 

launches Open 

Awards Dinner 

(right) which 

turned out golfers, 

tennis players and 

dealer group 

friends. 



 

 

General WANADA Open Golf Tournament Winners 
Greg Norman Course (Primary Course) 
 

Winning Team from M&T Bank                                                                                                                                 

Scott Worthing, Conrad Rickers, Jim Frank and Jeff Hetzner 
 

Second Place Team from Chevy Chase Cars and Councilor Buchanan & Mitchell                                                                                                                                     

John Bowis, Chevy Chase Acura                                                                                                                                      

Sam Weaver, Chevy Chase Nissan                                                                                                                                       

Jim Tortorella, Councilor Buchanan & Mitchell                                                                                                                

Pete Reilly, Councilor Buchanan & Mitchell 

 

Third Place Team from Wells Fargo Dealer Services                                                                                                                             

Steve Reynolds, Harry Neller, Tim Raymond, Jeremiah Hill 
 

Jones Course (course with only one set of winners) 
Low Team Score                                                                                                                                                                       

Peter Kitzmiller and Travis Martz, Maryland Automobile Dealers Association                                                                     

and Bob Loughlin, ABC7/News Channel 8  

 
Specialty Golf Event Winners 
Greg Norman Course 
Closest to the Pin, Hole 9                                                                                                                                              

White – Dale Spink, BB&T, 25 feet                                                                                                                                  

Blue – Eric Schnurr, Edmunds.com, 10 inches                                                                                                                   

Green – N/A 

Closest to the Pin, Hole 17                                                                                                                                           

White – Jim Tortorella, Councilor Buchanan & Mitchell, 16 ft. 6 inches                                                                       

Blue – Keith Fralin, Ourisman of Virginia, 4 inches                                                                                                             

Green – M.J. Long, Long & Foster, 20 feet 

Longest Drive, Hole 8                                                                                                                                                         

White – Dale Spink, BB&T                                                                                                                                                                        

Blue – Conrad Rickers, M&T Bank                                                                                                                                     

Green – MJ Long, Long & Foster and Beck Hare, GBS 

Longest Drive, Hole 18                                                                                                                                               

White – Gary Little, Mercedes Benz of Arlington                                                                                                            

Blue – Chuck Jackowski, Ourisman of Virginia                                                                                                                     

Green – MJ Long, Long & Foster 

Jones Course 
Closest to the Pin, Hole 7                                                                                                                                 

White – Peter Kitzmiller, Maryland Automobile Dealers Association 

 

B&R Challenge  

Once again B&R Associates sponsored the Hole 9/par 3 competition where 

qualifiers joined in a special cash drawing. Four of the group of skilled golfers 

were picked at random, whereupon the audience at the awards banquet lever-

aged up the purse to $800. The ―last man standing‖ was John Devine, US 

Trust/Bank of America who is pictured to the right with Tom Parsons of B&R 

Associates.     
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John Devine (left) of US Trust/

Bank of America shows off his 

wad of cash as he poses with 

Tom Parsons of B&R Associ-

ates. 



 

 

Tennis Clinic  

And for the non-golfers, but sports minded, there was a 

tennis clinic (pictured right) with the Lansdowne pro 

and free play all afternoon.  The resurgence of interest 

in tennis signals the return of a WANADA Open tennis 

tournament in the future. The seven players additional-

ly got a tennis gift bag and an iTunes gift card. 

 

Door Prize Winners From the Banquet 

$1,500 gift certificate, Best Buy                                                                                                                                         

Melanie Funkhouser, Fair Oaks Motors 

$1,000 gift certificate, Best Buy                                                                                                                                        

Paul Smyth, Lindsay Chevrolet 

Lansdowne overnight package for two including a round of golf                                                                                                          

Hwan Kim, Lindsay Lexus 

Taylor Made RBZ Three Wood                                                                                                                          

James Welch, DARCARS 

Callaway Forge wedge                                                                                                                                                                                  

Sam Weaver, Chevy Chase Nissan 

iPad                                                                                                                                                                                                        

Chuck Jackowski, Ourisman of Virginia. 

Bose headphones                                                                                                                                                                         

Keith Fralin, Ourisman of Virginia 

iPod and iTunes gift card                                                                                                                                             

Chip Doetsch, Apple Ford 

Oakley belt strap and buckle                                                                                                                                                 

Patrick Huckabay, Euro Motorcars 

Cutter & Buck Drytec shirt                                                                                                                                                 

Shawn Lynes, Sheehy Ford Nissan Subaru of Springfield 

Nike Dri-fit golf shirt                                                                                                                                               

Frank McCarthy, Sheehy Ford Nissan Subaru of Springfield 

Nike Dri-fit golf shirt and Titleist hat                                                                                                                                

Sean Worthy, DARCARS 

Wine Basket                                                                                                                                

Joe Shine, Sheehy Ford Nissan Subaru of Springfield 

Hydro Flask                                                                                                                                                                              

Jim Higgins, Jr., DARCARS 

Titleist golf glove                                                                                                                                                               

John Bowis, Chevy Chase Acura 

 

 

 

Melanie Funkhouser, Fair Oaks Motors, 

wins the $1,500  Best Buy gift certificate. 
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Paul Smyth, Lindsay Chevrolet, wins the  

$1,000 Best Buy gift certificate. 

Tennis clinic with Lansdowne pro 



 

 

 

50/50 Drawing F.B.O. ADEI nets $750 to 
the winner                                                                                                                                                     
This years winner of the Open’s 50/50 cash contest, Joe 

Shine, Sheehy Ford Nissan Subaru of Springfield, won $750 

in cash. Another $750 went for the benefit of WANADA’s 

educational foundation, the Automobile Dealer Education 

Institute (ADEI). Mr. Shine, pictured right, with his 50/50 

cash prize was also the winner of an elaborate wine basket.   

 

Special Prize Drawing for Kindred Line Members 

In recognition of Kindred Line support of WANADA dealers 

 

Lansdowne overnight package                                                                                                                                                                        

for two including a round of golf                                                                                                                    

Dave Ravasage, B&R Associates 

Ping Putter    

Corky Crovato, BG Product Services 

 

*** 
In keeping with longstanding WANADA Open tradition, winners of all Luck-of-the-Draw banquet prizes 

must be present, in person, to win. 
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Chip Doetsch, Apple Ford (left) 2012 Grand Prize winner presents Nema-
colin Woodlands Certificate to Dan Ierace, Ourisman Automotive of VA. 

50/50 Winner Joe Shine, Sheehy Auto Stores 

Grand Prize Drawing!      
This years Open Grand Prize was a  

Nemacolin Woodlands Resort $2,500 gift 

certificate won by Dan Ierace, Ourisman 

Automotive of Virginia.  Pictured at right 

is last year’s Open Grand Prize winner, 

Chip Doetsch of Apple Ford/Lincoln,    

presenting Mr. Ierace with the $2,500 gift 

certificate to Nemacolin Resort in                

Pennsylvania. 



 

 

Thank you to the 2013 WANADA Open sponsors and organizers 

A big thank you(!) to the many sponsors who made this year’s WANADA Open program possible.  

Activities and Evening Sponsors 

  Lunch – Capital One Auto Finance, Cars.com, Kaiser Permanente, SunTrust Bank 

  Cocktail Reception – Dealer Track Registration and Titling Services, US Trust/Bank of America Private    

  Wealth Management  

  Dinner – The Washington Auto Show 

  Music – SunDun Office Refreshments 

  Golf Carts – Chesapeake Petroleum, JM&A Group 

  Door Prizes – ABC7/News Channel 8 

  Grand Prize – WorkForce Tactix, Inc.  

  Golf Towels – CARFAX 

  Golf Balls – Chesapeake Contracting Group 

  Registration – Penney Design Group 

  Beverage Carts – BG Products, Charapp & Weiss, LLP 

  Albatross Skills Challenge – Automobile Technician Development Program 

  Bag Drop – Zurich Direct   

  Pin Location Flags – AutoTrader.com 

  Putting Green – CARFAX 

  Sign Sponsor – Hargrove 

  Hole-in-one Sponsorship - $10,000 

 RBC Wealth Management 

  Hole-in-one Sponsorship – 50-inch plasma TV 

 B&R Associates 

  Hole-in-one Sponsorship – iPod Touch 

 Injured Workers Insurance Fund 

  Hole-in-one Sponsorship – Ping woods and bag 

 The Washington Post 

  Driving Range – Councilor, Buchanan & Mitchell, PC 

Transportation of prizes and other materials—Fitzgerald Auto Malls 

 

Hole sponsors 

Assurant Employee Benefits, BB&T, BMO Harris Bank, Byrne Software Technologies, Capital One Auto 

Finance, CareFirst, Comcast Spotlight, Enterprise Rent-a-Car, Group Benefit Services, Hamilton & Hamilton, 

PDP Group, PNC Dealer Finance, Pomerance & Associates, PPC Lubricants, Yoffe Exposition Services 

 

WANADA Open Organizers   

The success of the WANADA Open also was brought about by the energy and boundless imagination of Tony 

Santy of Chesapeake Petroleum and his Special Events Committee: Dwayne Cannon, JM&A Group; Bob 

Hydorn, Fitzgerald Auto Malls; Jennifer Parsons, DARCARS; Pete Reilly, Councilor, Buchanan & Mitchell, 

and Sam Weaver, Chevy Chase Nissan. 

In addition to the aforementioned WANADA leadership, this year’s Open was assisted by the planning and 

hard work of WANADA staff, notably Kristina Henry and Ralph Frisbee, who were supported by Ana     

Campos, Huda Farooq, Trish Frisbee, Xavier Hodge, Andrea Holmes, Joe Koch, Ed Mullaney, & Katy Orme. 
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Washington Region sales up nearly 6% in first quarter                                                      
WANADA area report 
 New-vehicle sales rose a solid 5.7 percent in the first three months 

of the year, compared with 10 percent nationally. But U.S. sales fell a lot 

more during the recession than Washington area sales. Regional figures 

are from WANADA’s Area Report, based on R.L. Polk data.  

New vehicle sales for the 12 localities region that makes up the Washing-

ton area totaled 69,279 in the first quarter, with March, not surprisingly, 

the strongest month, at sales of 25,512. (January sales were 20,976, and 

February, 22,671.) March sales jumped more than 9 percent from a year 

ago.  

Import market share here is higher than the U.S. at large, nearly 78%

versus the sales in the entire U.S. at large.     

The Washington region which used to be well below the nation in light 

truck sale share is comparable in the first quarter at 46% here versus 48% 

nationwide.    

The complete WANADA Area Report can be found on the WANADA 

website; click here (member log-in is required).  

 

Robust May sales make up for lackluster April 
 As expected, U.S. light-vehicle sales in May were strong, and projected sales for the year are now 15.4 

million, according to NADA’s economic forecast. That would be up from last year’s 14.4 million and would 

be the highest in six years. Based on year-to-date figures, 2013 sales would come in at 15.22 million.  

Each of the Detroit 3 brands did very well in May, driven by strong sales of pickups and crossovers. Ford sales 

were up 14 percent from May 2012 (its strongest May sales since 2006), Chrysler’s were up 11 percent and 

GM’s up 3 percent. Most of the foreign-owned brands saw respectable sales gains, and Nissan Division did 

particularly well, jumping 31 percent. (Infiniti sales, though, dropped 25 percent). (Figures are from Automo-

tive News.) 

―May sales quickly chased away any of last month’s concerns that the auto recovery is stalling,‖ Ed-

munds.com senior analyst Jessica Caldwell said in a statement. ―The quick rebound is just another example of 

how the auto industry is currently one of the most resilient areas of the overall economy.‖       

Industry retail sales rose 9 percent, in the best monthly increase since August 2007, Toyota Division General 

Manager told Automotive News.   

Reflecting the housing recovery, light truck sales were up 11 percent in May, more than double the 5 percent 

increase for cars.                                                                                                                                                                                                                                                            

―Cadillac is growing faster than it has in almost 40 years, the pickup rebound is in full swing and we’re seeing 

strong retail demand for our crossovers,‖ said Kurt McNeil, GM’s vice president of U.S. sales operations in a 

statement. ―These are all powerful signs that the gradual recovery in the economy is becoming more broad-

based.‖ 

 

 

 

Nationally, new-vehicle sales rose   

more than in the Washington area, 

mainly because they had farther to 

climb. 
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Health care law: claims and counterclaims on 
premium costs 
 The new health care law mandated by Health Care Reform is 

uncharted territory, and predictions about premium increases are flying 

fast and furious. The truth is, nobody knows how it will all shake out. 

Maryland and DC are among the 17 jurisdictions that will run their own 

health care exchanges. The rest, including Virginia, have ceded control 

to the federal government.  

As explained in last week’s Bulletin, Maryland officials are considering 

insurers’ requests to raise individual premiums by 25 percent in one 

carriers case. California is farther into the process than Maryland, so a 

look at its experience can be instructive.  A recent article in Forbes said individual premiums will increase by 

64 to 146 percent. In response, Washington Post columnist Ezra Klein pointed out that he believes the low-

premium plans the Forbes writer found on eHealthInsurance.com, which he used as a basis for comparison, 

don’t offer comparable coverage to that of the health care exchanges.  

For one thing, some applicants to current insurance plans are turned down, which won’t be an option for the 

state exchanges. And in the first year, only 2.5 percent of Americans nationally are expected to buy insurance 

through the exchanges a figure expected to rise to 8 percent by 2023, according to regulators.  

The bottom line: There will be many claims and counterclaims on premium costs and other aspects of the new 

health care law as we all find our way through the initial stages. As always, WANADA will work to keep you 

informed.   

One glitch for the health care exchanges, according to a recent Government Accountability Office report: De-

lays in developing the federal data hub designed to connect the exchanges with federal agencies could create 

problems for meeting the exchanges’ October 1, 2013 deadline for offering insurance.    

The D.C. City Council last week passed legislation that requires small businesses to buy employee health in-

surance through the city’s health care exchange. The mandate wouldn’t kick in until 2015, which is still sooner 

than insurers would like. Insurance companies have said that premiums will rise substantially when the health 

care law takes effect next year.  

                                                                                                                                     
NADA’s Doug Greenhaus wins award for global 
road safety 
 NADA attorney Doug Greenhaus has been honored by the    

Association for Safe International Road Travel (ASIRT) for his 

longstanding support of  motor vehicle road safety and of the goals of 

ASIRT in particular.  

―In a world of limited resources, the focus must be on strategies de-

signed to reduce road deaths and injuries in the most cost-effective 

manner possible,‖ said Greenhaus. ―This is exactly what ASIRT is do-

ing.‖ Greenhaus, NADA’s chief regulatory counsel of environment, 

health and safety, received ASIRT’s Industry Leadership Award on 

May 20, 2013.  

 

 

How much will premiums rise? We’ll have 

to wait and see.  

Greenhaus at ASIRT Gala for global road 

safety. 
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Older drivers more likely to buy new vehicles, says new study 
             Auto marketers have chased after young drivers for years. But a new study from the University 

of Michigan says young drivers are not the ones who buy the most cars. The biggest buyers are consumers 

over 50. They are more likely to have the financial wherewithal and the interest in car ownership than consum-

ers in their 20s and 30s.   

The study, by a research professor at the university’s Transportation Research Institute, found that in 2011, 

those most likely to buy a new vehicle were aged 55 to 63 – a shift from four years earlier, when the peak buy-

ing group was aged 35 to 44.  

It’s partly sheer demographics: ―There were substantial increases from 2007 to 2011 in the number of drivers 

55 [and older],‖ said professor Michael Sivak. Not only is the population aging overall, but older Americans 

are more likely to have a driver’s license.  

―The findings suggest that market efforts that focus on drivers 55 to 64 should have the highest probability of 

success per driver,‖ Sivak said.  

 

In 10 years, a smaller car market? 
The number of U.S. households with no vehicles is small but growing rapidly, according to new re-

search from CNW Research. In 1991, just 5.7 percent of households were carless. That number held steady for 

many years. But from 2007 to 2012, carless households grew to 9.3 percent.  

The recession was partly responsible for the trend. But ―a growing number of Americans felt they didn’t need 

or want a personal car,‖ says CNW president Art Spinella. Another study, by the U.S. PIRG Education Fund, 

found that millennials (born between 1980 and 2000) aren’t as interested in owning a car as their parents were 

at that age. Miles driven per capita peaked in 2004.     

Says Spinella, a longtime observer of the auto industry, ―we can see the formation of a future that includes 

more car-sharing, increased use of public transportation and diminishing status of owning a new vehicle. This 

is years away – perhaps a decade – but the shift  is clearly taking root.‖     

 

The most satisfied owners bought Cadillac and – ready? – Buick 
 In AutoPacific’s latest Vehicle Satisfaction Awards, Cadillac 

is the top premium brand and Buick the top popular brand. The study 

asks owners to rate 51 attributes for their importance in the purchase 

decision and satisfaction after the purchase.  

―More than one-third of new-vehicle buyers are positively influenced 

by objective awards based on owner ratings when deciding on a new 

car or truck,‖ says George Peterson, president of AutoPacific.  

The survey rates owner satisfaction in 11 categories each of cars and 

light trucks. This year’s awards are more diverse than in previous 

years, with no single manufacturer dominating the results. Toyota and General Motors each has four best-in-

class winners, Chrysler has three, and Kia, Hyundai, Nissan and Ford each has two. The most improved brands 

from last year are Infiniti and Land Rover. Scion dropped 10 positions and Ford dropped eight.  

For more information on winners in individual categories, click here. 

 

Toyota Avalon owners were the most satis-

fied among large car owners. 
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Staying Ahead…     

 Winning is not a sometime thing; it’s an all time thing. You don’t win once in a while, you don’t do 

things right once in a while, you do them right all the time. Winning is habit. Unfortunately, so is losing.  

     

      --Vince Lombardi 

Guess who are the worst backseat drivers? 

 Spouses are the worst backseat drivers, according to a survey of 500 drivers by Insurance.com.  

Among women, 34 percent say their husbands are the worst passengers, followed by their mothers and friends. 

When men are driving, 40 percent says their wives are the worst backseat drivers, followed by friends and 

mothers. Both men and women say children and fathers are the least irritating passengers.   

Commenting on speed is the most annoying thing passengers do by a wide margin, followed by giving direc-

tions, talking too much, pushing an imaginary brake, fiddling with the sound system, talking on the phone or 

texting, singing and eating. 

 

IN MEMORIAM 

Robert W. Banning 
formerly of Bob Banning Motors 

The association reports with sadness the passing of longtime Washington area dealer 

and WANADA member Robert W. Banning.  He died Thursday, June 6, 2013 at the 

age of 86. 

Bob Banning was a fixture in the automobile business here, going back to the 1950s. 

After a stint in the U.S. Navy and at the University of Maryland, he joined his father, 

George, at Banning-Sheehy, where George Banning and Vincent Sheehy were part-

ners.  From there, Bob and his Dad opened Banning & Sons in Hyattsville, Maryland, 

which made way in later years for Bob Banning Motors and later Beltway Dodge 

where Bob’s son, Bob, Jr., became a third generation dealer in the 1970s. 

Bob Banning, Sr. served on the Board of Directors of ATANCA, the forerunner group 

to WANADA, and later was elected to the Maryland House of Delegates from Prince George’s County.  Sub-

sequently, he served as chairman of the Maryland Racing Commission, a post he held under three governors. 

He also served in the leadership of Prince George’s Hospital and was a member of Kiwanis. 

Besides Bob, Jr., Mr. Banning is survived by Mary Jane Banning and Ola V. Brady, five other children, 11 

grandchildren and 7 great-grandchildren. 

The family will celebrate Bob Banning’s life at The Army Navy Country Club, 1700 Army Navy Drive, Ar-

lington, VA, tomorrow afternoon, June 14, 12:00 noon to 3:00 p.m.  Contributions in his memory can be made 

to the Virginia Hospital Center Foundation, 1701 N. George Mason Drive, Arlington, VA 22205, or Victory 

Junction, 4500 Adams Way, Randleman, NC 27317.  

To Bob, Jr. and the rest of the Banning family, WANADA extends its sincerest sympathy. 

 

 

 

 

 

 

 

 

WASHINGTON AREA NEW AUTOMOBILE DEALERS ASSOCIATION 
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