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Here we go again with Tesla and its media blitz 
NADA to respond to Post editorial slamming dealers 
Just when everyone thought Elon Musk’s one man crusade to exempt his Tesla EV sales from 

state auto retail licensing laws had gone away, alas it’s back.  Washington Post editorial writer 

Charles Lane’s write-up in last Thursday’s Washington Post confirms it (“Tesla vs. the 

dealerships,” Mar. 13).  Curiously, TWP editorialist Lane disavows anything positive about 

Musk’s high-end, electric sports cars -- which he condemns principally for being government 

subsidized. But there’s one place where “Tesla stands on the side of the free market angels,” and 

that’s  in “the company’s business plan …for selling cars directly  to consumers, rather than 

through auto dealers” which Lane sees as nothing more than a “costly, outmoded monopoly on 

new car sales in the U.S.” 

And on we go from there with the editorial:  A Goldman Sachs analyst in 2000 said consumers 

would save $2,225 on new cars with average MSRPs of $26,000, if only dealers weren’t in the  

loop.  Not only that, a GM executive publically opined in 1999  “ that 80% of new car sales 

could be factory direct orders made online by 2003…”  This would have happened, Lane 

contends, but for “the dealer lobby which mobilized to win state bans on Internet sales to anyone 

except existing licensed dealers.”  

So Lane sees an Armageddon of sorts coming that will inevitably arise from “protracted political 

and regulatory warfare between car dealers and disruptive market entrants,” like Tesla.  
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And while Lane insists he’s no “fan of (Musk’s) electric cars or the government subsidies that 

enabled them,” the Post’s editorialist says he’s “rooting” for Musk “in this battle…” 

Really?  

Perhaps Lane would have at least had more timely references for his write-up -- than one from  

Goldman Sachs 14 years ago, or from some nameless guy at GM 15 years ago --  had he read his 

own newspaper, or USA Today eight months ago when WANADA and NADA, respectively, 

answered  specious, Elon Musk-inspired articles attacking the franchise system and state auto 

retail licensing laws .  Maybe Lane could have saved himself and the  Post’s  readership  the  

trouble of wading through the clap trap he wrote about dealers that completely left out  the 

reality that no one who retails new cars – not Musk or anyone else --  gets a pass on complying 

with state licensing laws that regulate auto retailing to protect car buyers. 

As it is, here we go again with Musk and his billionare-guy obsession with not doing what he 

doesn’t want to do, like complying with the laws in states where he wants to retail his cars. Once 

again, we’re left with Musk’s mantra, which he’s learned that the shortsighted in the news 

business will embrace out of hand, namely, that dealer retailers are a problem for car buyers best 

remedied by Tesla’s straight-from-the-factory-to-you retail model where no dealer is necessary. 

Not necessary, at least, until the consumer tries to buy a car with no inventory to look at, or have  

any place to  trade his/her car;  let alone any place  to receive  much,  if any, assistance with 

financing and vehicle registration.  And  no dealer  necessary until the car owner  needs a 

convenient service stop and doesn’t have one;  or experiences a defect under the warranty – short 

of the vehicle bursting into flames,  we’d hope — and handling it online, instead of face- to- face 

with a retailer professional, just doesn’t get it.   

NADA is answering this week’s Post editorial , while  WANADA with MADA, VADA  and the 

dealer associations’ network  across the country  will stay vigilant in taking care  that the dealer 

community supports states which have and  enforce  auto retail licensing laws that are on the 

books to protect the  people dealers are in business serve, those being America’s car buyers.  

Stay tuned.     

  

Most blame February’s lackluster sales on the weather 
Everyone wants to blame February’s less-

than-stellar auto sales on the weather. It’s true that 

in the second half of the month, as incentives 

ramped up and we had a hiatus from the worst of 

the winter weather, sales started to pick up. Other 

signs of winter’s effect: impressive sales gains by 

Jeep and Subaru, brands with four-wheel-drive that 

are well equipped to deal with snow and ice and 

sleet. Jeep sales jumped 47 percent from a year ago 

and Subaru rose 24 percent to a February record.  

Another segment winner was compact crossovers. 

They retain the advantage of driving capability, 

maneuverability and cargo space, and now their fuel economy ratings are as good as those of 

many compact and midsize cars. They made up 18 percent of sales in February.  

Sales at GM and Ford fell for the second straight month, with GM down 1 percent and Ford 

down 6 percent. Toyota dropped 4 percent and Volkswagen was down 14 percent.  The 

The Nissan Altima was February’s best-
selling car. 
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snowbound did buy the Toyota RAV4 and Highlander trucks, which each had record highs for 

February.  

Chrysler, Nissan and Porsche all posted double digit gains, with Chrysler up 11 percent and each 

of the others up 15 percent.  

“Given some of the challenges that we saw with the month, I would classify this as a good month 

for the industry and sets us up for a very strong March,” Alec Gutierrez, a senior analyst at 

Kelley Blue Book, told Automotive News. Many analysts will be watching March sales closely to 

see whether the pent-up demand is released then, or gradually over several months.  

The five best selling vehicles in February, according to cars.com: Ford F-Series, Chevrolet 

Silverado, Nissan Altima, Ram Pickup and Toyota Camry. The Honda Civic is off the Top 10 

list for the first time since September 2012.  

 

Economic growth forecast for 2014 revised upward to 2.9% 

The fourth-quarter 2013 GDP growth rate has come in slightly higher than expected at 

3.2 percent, says ALG.  Growth for the year was 1.9 percent, down from 2.8 percent in 2012.  

With recent positive trends in the economy, including strong auto sales and spending on durable 

goods, the economic growth forecast for 2014 has been revised upward to 2.9 percent. 

Job creation in December and January was poor, partly because of bad weather. Although the 

unemployment rate came down to 6.6 percent in January, that is because many of the 

unemployed stopped looking for work. But more jobs were created than economists expected in 

February, even though the jobless rate ticked up to 6.7 percent.  

Consumer confidence was down a little in January, but is still well above the levels of late 2013.  

 

Apple debuts way for iPhone users to 
connect through their cars 

Apple announced a partnership with three 

luxury automakers at the Geneva Motor Show that will 

let drivers connect with their iPhones in specific models 

through the car’s interface or using Siri voice 

recognition. 

Ferrari, Mercedes-Benz and Volvo will be the first to 

offer CarPlay, starting this year with Volvo’s 

redesigned XC90, according to Automotive News. Other 

manufacturers will integrate CarPlay into their models 

later, Apple said, including BMW, Ford, GM, Honda, 

Kia, Nissan and Toyota. The feature could be a 

potential selling point, as studies have shown that millennials are very interested in how they can 

stay connected to their devices while they’re driving.  

“CarPlay lets drivers use their iPhone in the car with minimized distraction,” said Greg Joswiak, 

Apple’s vice president of iPhone and iOS product marketing. Texting and other iPhone use by 

drivers has been the subject of laws in an increasing number of states, and has been discussed on 

the federal level.  

Apple’s CarPlay will let drivers use their 
iPhones with a minimum of distraction. 

http://wanada.org/files/Bulletin_08_2014.pdf
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Some states working to ban Google Glass while driving 

Many believe Google Glass – a tiny computer attached to eyeglasses that lets the wearer 

use many of the same features as a smartphone, but hands-free and with voice recognition – is 

the next frontier in our increasingly connected world. Others say the device will be a new 

frontier for distraction. You can bet that young people – dealers’ potential customers – will be 

interested in the possibilities.    

At least one automaker is interested, too. The 2015 Hyundai Genesis will offer an app that will 

enable owners to connect with the car using devices such as Google Glass. The automaker says it 

will not work when the car is in motion.  

Some states have already introduced legislation to ban the use of Google Glass while driving, 

even though the device is still being developed. West Virginia, Delaware, New Jersey and 

Illinois acted in succession, according to Edmunds.com. No laws have been passed yet.  

 

New EPA rules cut sulfur in tailpipe emissions 
The EPA has announced long-planned rules to cut 

sulfur in tailpipe emissions by more than 60 percent starting 

in 2017. The agency said the new standards would cost an 

average of $72 per vehicle by the time they are fully in 

place in 2025. They are projected to improve public health 

significantly, slashing the incidence of asthma and other 

respiratory diseases. Other benefits: better vehicle 

performance and lower emissions.  

The American Petroleum Industry estimated that the cost 

would be much higher than the EPA said: $10 billion 

initially in capital costs and $2.4 billion a year in 

compliance costs. The API expects the regulations will add 

6 to 9 cents per gallon to the price of gas, but the EPA says 

it will be less than a penny per gallon.  

Automakers had already agreed to the new standards in extensive negotiations. Their main 

priority was having a single federal standard instead of different standards for different states. 

The new rules bring the rest of the nation in line with California’s standards.  

“We give the EPA a lot of credit for figuring out how to do this in a way that meets their 

requirements but also does it in a way that’s more efficient for us,” said Mike Robinson, vice 

president for sustainability and global regulatory affairs at GM, at the press conference where the 

new standards were introduced, according to Automotive News.  

 

Most business owners not worried about credit card security 

Most independent business owners are not worried about credit card security, even after 

recent hackings at Target and Neiman Marcus, according to a recent poll by NewTek Business 

Services.     

The poll showed that 67 percent of the 1,400 business owners polled remain unconcerned about 

credit card security at their business. Nearly that many, 63 percent, are unaware of EMV chip 

The EPA says its new regulations 
will add less than a penny per 
gallon to the price of gas. 
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card technology, which NewTek describes as a global standard for credit and debit payment 

cards based on chip card technology. Payment chip cards contain an embedded microprocessor, a 

type of small computer that provides strong security features and other capabilities not possible 

with traditional magnetic stripe cards.        

 

Higher tax credits for alternative fuel vehicles in Obama budget 
The White House budget released last week 

calls for increasing the tax credit for electric 

vehicles from $7,500 to $10,000. Taxes on liquefied 

natural gas would be cut to encourage its use in 

motor vehicles. The tax cuts to help AFVs would 

cost $4.8 billion through 2024.  

The proposal would remove the limit on the number 

of a manufacturer’s vehicles that can receive the tax 

credit. Any vehicles costing more than $45,000 (the 

Tesla Model S and Cadillac ELR) would continue to 

get the smaller tax credit.  

The only car currently running on compressed 

natural gas is a version of the Honda Civic. Several 

medium- and heavy-duty trucks use CNG.  

Under the budget proposal, dealers could offer a point-of-sale rebate rather than customers 

having to apply for a credit on their income taxes. The credit would be phased out by 2022.  

 

Web app offers area gas prices and forecasts  
Fuelcaster, a new product from Esurance, allows anyone to see the prices at area gas 

stations and predicts whether they will rise or fall.  

To use it, go to Fuelcaster.com and type in your zip code. You will see a suggestion to buy or 

wait, along with the lowest price of gas in the area. If it says “buy,” gas prices are expected to 

rise. If it says “wait,” prices are forecast to call.  

 

Facebook marketing idea from Wisconsin dealership  
Stevens Point (Wisc.) Honda has found a new twist to marketing on its Facebook page. 

Every few days, it posts a word or phrase that customers can use to receive a service that day, 

such as a free oil change.  

On March 4, the page read, “First 4 people to stop in today and tell our Service Department 

‘Conch Shell’ will get Free Oil Change.” Underneath was a photo of a huge conch shell on a 

beach. What could be more appealing to snowbound Midwesterners?  It’s a clever way to attract 

people to the dealership’s Facebook page.  A promotion on another day was for 10 percent off 

any service.  

The dealership said in a statement that it “regularly connects with its Facebook friends by 

offering exclusive dealers that only visitors to their page will know about,” reports 

Edmunds.com.   

Alternative fuel vehicles such as the Chevy 
Volt would get a bigger tax credit under 
the president’s budget. 
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2014 Nissan Versa tops list of 10 most affordable cars  
The 2014 Nissan Versa tops Edmunds’ list of the 10 most affordable new cars, starting at 

$12,780. It’s a more diverse list of brands than a few years ago, when Chevrolet and Ford didn’t 

offer anything at that end of the market, says senior analyst Jessica Caldwell.  

The other cars on the list, all 2014 models, are, in order, the Chevrolet Spark, Mitsubishi Mirage, 

Smart Fortwo, Kia Rio, Ford Fiesta, Chevrolet Sonic, Toyota Yaris, Hyundai Accent and Mazda 

2.  The Mazda, the most expensive of the lot, starts at $15,515. 

 

                         

 
 (Happy St. Patrick’s Day!)
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An Irishmen’s card game … 

  Six elder Irishmen were playing poker at Gallagher’s flat when O’Leary loses a 

big hand, clutches his chest and drops dead at the table. As host, Gallagher 

exclaims, “O my! Look before us!  O’Leary’s dropped dead! Some one of us will 

need to go straight away to tell his poor wife!”  So what was six, now five, draw 

straws for the sad duty, and Reilly draws the short one. The group admonishes 

their messenger to be discreet, subtle and kind upon delivering the awful news 

so as not to make a bad situation worse. Reilly arrives at O’Leary’s house, 

knocks on the door and is greeted by Mrs. O’Leary who asks his business. Reilly 

answers, “Mrs. O’Leary, I’m distressed to say that Mr. O’Leary lost a large sum 

at cards, and for fear of displeasing you, won’t be coming home tonight.” To 

which she responds, “Well, you can just tell him to drop dead!” To which Reilly 

responds, “As you wish, ma’am, I’ll go tell him...”        

      

       


