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2015 Washington Auto Show turnout breaks all-time record set in 
2013, eclipsing 2014 by 8% 
 Until now, the best attended Auto Show in Washington’s history was 2013, the year after 
President Obama came down the street from the White House to the W.E. Washington 
Convention Center to tour the show. But the 2015 WAS that just ended was 3.5% higher than the 
all-time best turnout of 2013. And 8% higher than last year. “Our Auto Show organizers can all 
take a bow on an automotive event the like of which has never occurred in Washington,” said 
Kevin Reilly, chairman of the 2015 WAS.  “Attendance is the wealth of nations in the world of 
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Chevrolet Corvette Z06 draws crowds of WAS visitors.  
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Voice of America interviews WANADA CFO, Isabel 
Garcia, en Español.  

auto shows and to see turnout reaching new heights year over year, proves we’ve got 
Washington headed in the right direction on the global industry circuit,” he said. 

The direction to which Chairman Reilly refers is the position Washington’s Auto Show has 
secured as the industry’s Public Policy Show, which, because of the value the OEMs attribute to 
that, has resulted in expanded automaker recognition and the presence from them that in turn 
engenders enhanced show exhibits and larger crowds. 

“As producers of The Washington Auto Show, we at WANADA have worked hard to impress 
upon OEMs the one of a kind value Washington delivers as the only show on the global industry 
circuit that has the U.S. Congress down the street,” said John O’Donnell, president of 
Washington Area New Automobile Dealers Association which produces The WAS. “Building 
upon our track record, that includes having had President Obama tour the show in 2012 and Vice 
President Biden in 2014, we had Attorney General Holder come by this year, along with three 
cabinet secretaries,” he said, referring to Sec. of Energy Ernest Moniz; Anthony Foxx, Sec. of 
Transportation; and Thomas Perez, Sec. of Labor.  

 

 

 

 

 

 

 

 
“Knowing how to effectively merge social media with traditional advertising is key to promoting 
anything today, especially when it’s something as vast as our Auto Show,” said Barbara 
Pomerance director of communications and marketing for the Auto Show, referring to the largest 
event in the Walter E. Washington Convention Center. Pomerance said the show logged 2.8 
billon media “impressions,” which in advertising parlance means the number of times an area 
resident could have seen information on the show. Besides paid ads in newspapers, Pandora, 
digital and broadcast outlets, there was record “earned” media–full-page features in The 
Washington Post and other media.  National and international coverage continued to balloon, 
with no less than 45 international media outlets reporting on The Washington Auto Show. 

WAS chairman Kevin Reilly interviewed by Fox. 

DOE Sec. Moniz keynotes WAS press 
day, with WAS chairman Reilly. 

 

DOT Sec. Foxx (center) with Reilly 
and WAS producer John O’Donnell 
(left). 

DOL Sec. Perez (at the wheel) with 
O’Donnell “shotgun”. 
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Mike Murphy, WANADA 
CEO 1955-1983, 2nd keeper 
of The WAS Snow Hat. 

1988 Auto Show.  Barry Covington, WANADA chairman (left); 
Mike Murphy, donning the Snow Hat; Lou Brott, 
communications consultant; and Fred Bowis, WAS chairman. 

2013 Auto Show. Gerard Murphy, WANADA CEO 
1983-2014, donning the Snow Hat as its 3rd 
keeper, with show chairman Robert Fogarty. 

“The weatherman smiled on our 2015 Auto Show as 
well, limiting the snow to the first Industry/Media Day 
on Capitol Hill (Jan. 21),” said Chairman Reilly. 
“Serious prolonged snow can be a show stopper, which 
fortunately didn’t materialize.”   

The Made Across America event, culminating in about 
60 new vehicles arriving simultaneously to an outdoor 
press event on Capitol Hill, was reported despite a snow 
squall because of the news value underlying the event, 
namely, the numerous import brands which, like their 
Detroit 3 counterparts, are assembled in states across 
America. 
 

  The legend of The Auto Show Snow Hat 
 With the Auto Show in Washington always a winter season 
event, the prospect of “snow on the show” has always been a 
serious concern for WANADA organizers. This is because a snow 
storm could, and on occasion has, shut the show down. With auto 
dealers being the mystical bunch they are, a No-Snow-on-The-
Auto-Show ritual evolved in the 1950s that carries through to this 
day revolving around the supposed powers of the Auto Show 
Snow Hat. Accordingly, the ritual is correctly invoked when 
WANADA’s CEO dons the Hat while the show chairman looks 
on, petitioning Washington’s weatherman to eliminate, or 
substantially mitigate, snow in Washington when the Auto Show is 
in town. 

The Snow Hat itself, a chic,1940s-era Knox fedora with a rabbit’s 
foot-style feather on the left brim, has been handed down from 
CEO to CEO at WANADA for 60 years and is now in the safe 

keeping of WANADA’s current CEO, John O’Donnell. 

   

 

John O’Donnell of WANADA donning the 
No-Snow-on-The-Auto-Show Snow Hat for 
its reputed mystical powers, as WAS 
chairman Kevin Reilly looks on. 
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OEMs present advances in alt. fuel vehicles at the WAS 
 “A number of OEMs showcased their latest 

advances in alternative fuel vehicles that clearly signals 
the arrival of the next phase for the industry’s pursuit of 
energy self-sufficiency,” said Barbara Pomerance, 
communications director for The Washington Auto 
Show. In this regard, Pomerance  referenced  three 
hydrogen fuel cell vehicles on display at the 2015 
WAS, namely the Honda FCX Clarity, the Hyundai 
Tucson Fuel Cell and the Toyota Mirai. Important, too, 

when discussing alt. fuel vehicles is where does one fuel it?  Toyota 
answered that question right in their exhibit at the WAS with a hydrogen 
dispenser (pump) that appeared ready for installation at any gas-and-go stop 
on I95.  

The Advanced Technology Superhighway at the WAS was again a popular 
draw, presenting the latest in prototypes, to include the finalists and winners 
of the 2015 Green Car Awards from the Green Car Journal, reported in Issue 
#1 of WANADA’s WAS Bulletin (for complete story, click here). 
New this year to help explain the cutting edge advanced technology to WAS 
visitors was “The New Mobility” booklet by Washington Post automotive 
writer and syndicated columnist Warren Brown. The booklet, available free 
to all show visitors, highlights the developments in artificial intelligence and 
electronics in many new models on the show floor. The big push, however, is 
for better safety and connectivity for drivers. “Many auto industry experts 
predict a day when cars and trucks will move with no or only minimal input 
from a human being behind the steering wheel,” Brown says. “How quickly that day comes 

depends on politics, legal questions and social 
acceptability – and money.”  

Some parts of the WAS were just plain fun. Show-
goers of all types enjoyed walking through the luxury 
vehicle display. One blogger wrote that there were 
more cars over $50,000 than he had ever seen at an 
auto show. 

“Visitors were also enthralled with the 
significantly expanded exotic vehicle pavilion with its 
array of six figure plus new vehicles, which, along 
with the advanced technology, gave visitors the 
opportunity to dream exciting, happy thoughts,” 
Pomerance said.  

 Expanded VIP tours draw questions on technology, alt fuels 

            This year the show saw an expanded roster of VIP tours, with three expert guides giving 
14 tours. Weekend tours sold out quickly. Once show-goers discovered that the $35 ticket price 
included admission to the show, they brought their children on the tour, too.  

Hyundai’s Tucson hydrogen fuel cell. 

Warren Brown, Washington Post 
automotive writer, speaks with show 
visitors. 

Hyundai fuel 
dispenser in Toyota 
Exhibit. 

http://wanada.org/files/Bulletin_04_2015.pdf
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Tour-goers were especially interested in alternative 
fuel sources and new technologies for safety and 
connectivity, said veteran auto journalist and host of 
Cruise Control Radio, Les Jackson, who gave eight 
tours.  

“As I was explaining all the technologies, one 
question that came up was how the vehicles will 
connect with one’s smartphone,” Jackson said. “All 
the apps will be on the car screen.”   

Others asked about hackers. “One guy said, ‘What’s 
to keep someone from hacking into my car and 
preventing me from starting my car unless I pay a 
ransom?’ ” The first tour had included an FBI chief 

of security, so Jackson was able to answer that the auto companies are working with the FBI on 
hacking.    

Another tour-goer asked Jackson if hacking could be permanently prevented.  Auto journalist 
Jackson, who also has a physics background, expounded on quantum mechanics and optical 
computers as he explained that the next generation of computers would make it impossible to 
hack a car’s central intelligence system. It became clear to many visitors that the WAS had 
engaged very learned tour guides. Jackson told his tours about autonomous and semi-
autonomous technologies, including intelligent cruise control, lane departure warning and 
automatic braking. “These are technologies people aren’t even aware of,” he said. “It’s coming 
out because of safety, not just gadgetry.”         
People wanted to know when driverless cars would hit the road. In two years, said Jackson, 
Volvo will offer self-parking cars, and it is currently testing fully autonomous cars on roads in 
Sweden. But it could take 10 years before they are available in the U.S.  

“We have 200 million vehicles registered that aren’t 
self-driving,” Jackson said. “For the whole system to 
be efficient, vehicles have to talk to one another.” The 
technology is ready now, but its progress will depend 
on economic, legal and insurance factors.      

TV journalists John Davis of Motor Week and Alvin 
Jones of Planet Vehicle also gave tours. “Visitors liked 
the idea that someone was there to walk them around,” 
Jones said. “I got everyone’s name. It was like a car 
safari,” he said.  “Each person had a favorite car. As 
we went by it, you could see how that person would 
glow.”  

When Jones saw automaker product specialists he knew from covering other auto shows, he 
would introduce his tour group to the specialist who typically would launch into their product 
specialist spiel. A man Jones knew at Aston Martin Bentley let the tour-goers have their picture 
taken in one of the cars.  

“The Auto Show is still that thing for people of all ages,” Jones said. “The inner child comes 
out.”  

 

Les Jackson, auto writer and host of Cruise 
Control, leads VIP tour. 

John Davis of Motor Week with VIP tourists. 
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The WAS Sneak Peek Preview for U.S. Public Policy Makers 
The Sneak Peek Preview, onsite at the Washington 

Auto Show the evening of the second Industry/Media Day, 
Jan. 22, provided the backdrop for members of Congress, 
their staffs, federal regulators and operatives from the 
administration to interact with automaker executives in their 
respective Auto Show exhibits displaying the latest in 
automotive advanced technology.  As in the past, the WAS 
Sneak Peek delivered a festive preview venue attracting as 
many local luminaries as national ones. The Sneak Peek 
Preview was sponsored by the Alliance of Auto 

Manufacturers, Global Automakers, NADA and Hargrove, the Auto Show’s official decorator.   
U.S. officials, members of Congress tour The WAS  

  Living up to its reputation as the Public Policy Show, 
The Washington Auto Show this year had visits from Cabinet 
secretaries, members of Congress and DC City Council members.  

In a first, four Cabinet officials dropped in on the show: Attorney 
General Eric Holder, Jr., Secretary of Energy Ernest Moniz, 
Secretary of Transportation Anthony Foxx and Secretary of 
Labor Thomas Perez. The recently sworn in administrator of the 
National Highway Traffic Safety Administration, Mark 
Rosekind, toured the show with DOT Secretary Foxx. DOL 
Secretary Perez came with his son, a car buff, who sat in the 
Shelby Mustang and the new Corvette.    

As he did last year, Energy Secretary Moniz keynoted Media 
Day on Jan. 22, then toured the show with a particular interest in alternative fuel vehicles. The 
all-aluminum Ford F-150 also caught his attention.  

It wouldn’t be a Washington event, of course, without members of Congress. Democratic Whip 
and Maryland Congressman Steny Hoyer, made a special visit, as did Rep. Mike Kelley           
(R-Penn.), a former dealer, who now has a lawmaker’s interest in the auto industry.  

Bob Yoffe, WAS manager and 
U.S. Attorney General Eric 
Holder. 

Rep. Steny Hoyer, Minority Whip in Congress 
behind the wheel at The WAS. 

Rep. Mike Kelley, (R-Penn.) tours the WAS (left) with 
fellow dealer and good friend Don Reilly, Alexandria 
Hyundai (center) and Bob Yoffe, WAS manager. 
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Rep. Doug LaMalfa (R-Ca.) tries out a new 
Corvette at the WAS. 

On the local level, recently inaugurated DC Mayor Muriel Bowser cut the ribbon to officially 
open the show on Friday, Jan. 23. And with her commitment to DC’s public schools, Mayor 
Bowser later spoke to students attending the WAS Education Day (see article below). A number 
of members of the DC City Council attended the WAS including Chairman Phil Mendelson and 
Councilmember Vincent Orange. 

Correspondingly, Congressional staff took advantage of special tours of the WAS arranged by 
the Alliance of Auto Manufacturers and the Global Automakers in conjunction with the Sneak 
Peek.  

 
Co-located conferences at the 2015 WAS 

SAE Int’l joined by U.S. Gov’t Services Administration fleet procurement officers 
 For the second year running at 

The Washington Auto Show, the 
automotive engineers affiliated with SAE 
International were joined by vehicle fleet 
procurement officers from the 
Government Services Administration to 
conduct senior staff training and 
education about their craft. 

In the case of SAE, the society co-located 
its Annual Government/Industry 
Conference at the WAS which they have 
done here for a number of years, where 

about 1,000 professionals attended.  GSA’s Fleet Managers and Administrators Conference also 
turned out about 1,000 participants. SAE ran over WAS Industry/Media Days, Jan. 21-23, 2015, 
while GSA’s FMAC ran over WAS Public Days, Jan. 27-29.   

The turnout at this year’s GSA Fleet Managers and Administrators Conference represented a 
substantial expansion in breadth and attendance over their conference at the WAS last year 
insofar as it drew FMAs from across the U.S. and the world, yielding more than a threefold  
increase in attendance.  Each day the FMAs were meeting at the WAS they were afforded special 
time to allow procurement officers to tour Auto Show exhibits which were closed by design to 
the general public. WANADA notified all OEM exhibitors well in advance of the Auto Show 
that GSA fleet procurement officers would be on site at the WAS for a few days offering  
additional space for OEM fleet vehicle displays and the opportunity to gear up for interacting  

DC Mayor Muriel Bowser cuts ribbon on 2015 WAS. 
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with the fleet professionals. A number of OEMs 
took advantage of this, some with fleet displays, 
others with fleet sales personnel at the WAS to 
talk to the GSA FMAs. 

As always, SAE had an impressive lineup of 
symposium and keynote speakers, including Sec. 
of Transportation Anthony Foxx and the new 
NHTSA administrator Mark Rosekind. Also 
presenting over the three day SAE 
Gov’t/Industry Conference was Anne Ferro, 
president & CEO of the American Association of 
Motor Vehicle Administrators and John 
Bozzella, president & CEO of Global Automakers. 

Exotic Car & Luxury Lifestyle Event draws DC’s elites to WAS 
 
 
 
 
 
 
 
 
 
   

 Capping off Industry/ Media Days at the Auto Show was an exclusive cocktail reception, 
Thursday evening, Jan. 22, for DC’s elite that featured an array of exotic brand automobiles, 
cuisine by gourmet chefs, a high line jewelry display and a thoroughly unique South African 
guitarist. The exotic new cars, the centerpiece of the event, would all retail for several hundred 
thousand dollars. Robert Hisaoka of RRR Automotive conceived and executed, the first time 

Robert Hisaoka welcomes guests to the Exotic Car & 
Luxury Lifestyle Event at the WAS. 

WANADA Chairman Dick Patterson, RRR 
Automotive, and wife Bonnie (center), flanked by 
John O’Donnell, WANADA CEO (left) and Kevin 
Reilly, WAS chairman. 
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ever Exotic Car & Luxury Lifestyle Event at The Washington Auto Show with his penchant and 
success for putting on high society Washington events, along with his extensive connections with 
“everybody who’s anybody.” Mr. Hisaoka’s passion for cars, especially the exotic ones, was no 
small factor either in what turned out to be a well-attended, grand event!  

Among other things Mr. Hisaoka annually puts on a sellout charity evening in Washington in 
memory of his late sister, Joan Hisaoka.  

The exotic vehicles in the Luxury Lifestyle Event were moved to their own pavilion on the floor 
of the Auto Show where they were displayed for the general public during the ten day run of the 
show, January 23 through February 1, 2015. 

Because of the eminent success of this year’s Exotic Car and Luxury Lifestyle Evening the Auto 
Show Committee is committed to going forward with the same style reception next year, which 
Mr. Hisaoka believes can be enhanced and expanded. This year’s Exotic Car and Luxury 
Lifestyle Event was generously sponsored by AB Bernstein, Metropolitan Jets, Shapiro, Lifschitz 
& Schram and TTR Sothebys.  

WANADA Dealer Member Reception at the Auto Show 
    Charlie Stringfellow and Jim O’Connell honored on WAS Wed., Jan. 25 
      As producers of The Washington Auto Show, WANADA hosted a VIP Reception for Dealer 
and Kindred line Members on site at the WAS on Wed., Jan. 28, 2015.  Honored at the Auto 
Show Reception were Charles Stringfellow of Brown Automotive, WANADA’s recipient of The 
Time Dealer of the Year Award and Jim O’Connell, Jim Koons Automotive Companies, recent 
winner of the Northwood University Dealer Education Award. 

WANADA’s Auto Show Reception was generously sponsored by Comcast Spotlight and 
Manheim Pennsylvania Auto Auction. 

What follows is a picture collage of some of the attendees at WANADA’s 2015 Member 
Reception at the Auto Show:  

 
 
 
 
 
 
 
 
 
 

2015 Washington Auto Show Member Reception at the W.E. Washington Convention Center. 
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WANADA Member Reception at the 2015 WAS, continued 

  

Reception honorees Charlie Stringfellow, Brown Automotive, Time Dealer 
of the Year (2nd from the left); Jim O’Connell, Jim Koons Automotive (2nd 
from right), flanked by John O’Donnell, WAS producer (far left) and Kevin 
Reilly, Auto Show chairman (far right). 

Geoff Pohanka, Pohanka Automotive (left) and 
Kevin Reilly, Alexandria Hyundai, WAS chairman 
elect and 2015 chairman, respectively.  

WANADA Chairman Dick Patterson (center) RRR 
Automotive; flanked by Chip Doetsch (left) and 
George Doetsch (right) of Apple Ford/Lincoln. 

John Darvish, Jr. & Jamie Darvish, DARCARS. 

Danny Korengold, Ourisman of Va., (left) with Maria and 
Bob Banning Jr., DARCARS. 
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WANADA Member Reception at the 2015 WAS, continued 
  

The Stringfellows: Charlie, Nancy and daughter Jennifer. 

Kristin O’Donnell (left) with Lou King, 
Ourisman of Virginia.  

B & R Associates: Tom Parsons (left) 
with Dave Rosavage. 

Mike Hancheruk, DARCARS (left); Gerry Murphy, WANADA 
(center); Harold Redden, Fitzgerald Auto Malls  

Randy Derr of Manheim Pennsylvania Auto 
Auction (event sponsor, right) gives winning 
prize to Gabe Robleto, Capital Automotive. 

Sam Mansouri, Fairfax Hyundai. 

Daniel Jobe, Capitol Cadillac (left) and Geoff 
Pohanka, Pohanka Automotive.   
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WANADA Member Reception at the 2015 WAS, continued 
 
  

High school classmates: Dottie Fitzgerald, 
Fitzgerald Auto Malls (left) with Trish 
Frisbee, WANADA. 

Mike Bennett, Ourisman of Va. (left) with 
Pete Reilly, Councilor, Buchanan & 
Mitchell. 

Greg Dixon, Comcast Spotlight (event sponsor, left), 
and Chip Lindsay, Lindsay Automotive. 

David Fields, Washington Post (left) and 
Everett Helmuth, Passport Automotive. 

Jennifer Parsons, Bob Hager, Ourisman of Va. 
(center) and David Timoner, Ourisman of Va. 

Rosenthal Automotive: Steve Ferouz (left), Jerry Griffin 
(center) and Sami Elkabir. 

Kristina Henry, 
WANADA’s director of 
events. 
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Education Day:  Mayor drops in, students hear about auto careers 

 

This year the Auto Show had a special Education Day when the show opened, Friday, 
Jan. 23. WANADA’s Automobile Dealer Education Institute (ADEI) sent invitations to the area 
schools it works with, and about 450 students came to the show eager to learn more about the 
industry. 

Veteran automotive journalists Warren Brown, writer of a syndicated car column in the 
Washington Post, and Ron Cogan, publisher of Green Car Journal, who both have a long history 
with the WAS, talked to the students. Brown and Cogan spoke about job opportunities in the 
auto industry and the ways that the industry is changing.  

An added bonus that required some last-minute planning by show officials -- Washington Mayor 
Muriel Bowser came by to encourage students in their career directions.  

A day to honor members of the military, sponsored by Audi 
Tuesday, Jan. 27, 2015 was set aside as 

Honor the Military Day at this year’s Washington 
Auto Show. All active duty military and card 
carrying veterans received free admission, and many 
took advantage of the offer. Pershing’s Own, the U.S. 
Army band, entertained guests.  

“The Washington Auto Show was proud to honor 
members of the military and give them an 
opportunity to enjoy our tier one automotive 
showcase with their friends and families,” said WAS 
communications director Barbara Pomerance.   

Military Day, sponsored by Audi, featured presentations by two charities, the American Red 
Cross and the Yellow Ribbon Fund. Characters from “Star Wars” appeared courtesy of the Red 
Cross, who intermingled in a pavilion dedicated to military, war zone vehicles. The Honor the 
Military pavilion was compliments of the Auto Show.    

In a separate part of the Walter E. Washington Convention Center where the WAS was up and 
operating, the Washington Area Toyota Dealers once again sponsored an Auto Show dinner for 
the Wounded Warriors which occurred on the second Friday of the show, Jan. 30.   

 

Barbara Pomerance, hands Mayor Bowser the 
mic at WAS Education Day. 

High school students from across the region listen 
to Mayor Bowser. 

U.S. Army Down Range Band. 
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Eight Hands-On contestants make it to last day 
 After five nights of sleeping with his 
hand wedged into the spokes of a wheel and 
surviving off of carefully rationed portions of 
beef jerky, 23-year-old Paul Vaughn of 
Chantilly, Va., drew the lucky key that 
unlocked the Hyundai Sonata and a new 
future at this year’s Washington Auto Show.  

“I’m a real numbers guy, so I know the 
chances of these things working out,” said 
Vaughn, marveling at his luck. “This time, 
not only did it happen to someone I knew – 
that person was me!”  

Eight of the original nine contestants lasted through the end of the WAS Hands-On Contest, 
which this year was sponsored by Hyundai and its Washington area dealers. The first requisite 
for winning the contest was continuous physical contact with the new Sonata, 24 hours a day for 
five days and 119 hours straight onsite at the Auto Show. The only woman in the competition 
lost contact with the car and, as such, was disqualified. This year marked the first time in the 
history of the longtime WAS Hands On Contest that such a high proportion of people went the 
distance, staying attached to the car for the run of the competition.  

A possible reason for that: An unusual camaraderie developed among the contestants.  

“They would look out for each other if it looked like someone was slipping,” said Alvin Jones, 
who produced a segment on the contest for his piece on the Auto Show for his TV show Planet 
Vehicle. “It went from being a contest to being a community.”   

At the end, the other contestants shouted a 
chorus of Vaughn’s name, cheering him on 
for his win. As a consolation prize for their 
dedication, the others each won Visa cards 
worth $500.  

Vaughn had plastic bags designated for each 
meal of the day, with a reward of beef jerky 
for dinner each night. “If I had to eat the beef 
jerky much more, I think I’d be done with 
beef jerky for a while,” he said. Luckily, 
though, “I still like beef jerky. I’m not done 
with it yet.”  

The prize vehicle was a 2015 Hyundai Sonata SE with a 185-hp, 2.4L GDI 4-cylinder engine. It 
has a Bluetooth, hands-free phone system, iPod/USB and auxiliary input jacks, plus an 
AM/FM/SiriusXM/CD/MP3 audio system. Safety features include keyless entry, electronic 
stability control and antilock brakes.  

“The Hands-On Contest is a hallmark of The Washington Auto Show that literally puts the thrill 
of a new car within arm’s reach of Washingtonians,” said Kevin Reilly, chairman of the 2015 
show. “We are grateful to the area Hyundai dealers for sponsoring this contest and allowing us to 
showcase Hyundai’s award-winning products.”  

Paul Vaughn of Chantilly, Virginia winning the 
Hyundai Sonata, announced by WAS chairman 
Kevin Reilly. 
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 The cars were the stars, but there were the celebrity stars, too   
Stars, besides the cars, were on hand at The 

Washington Auto Show to suit almost everyone’s 
fancy, from big name celebrities from TV to the 
sporting world.   

 One of the most popular among WAS visitors was 
17-year-old Sadie Robertson from A&E’s reality 
show “Duck Dynasty.”  

Four Hispanic celebrity newscasters were on hand, 
to include meteorologist Ximena Cordoba from 
Univision; meteorologist Valeria Barriga from 
Telemundo; and sports anchor Moises Linares and 
news anchor Sulema Salazar, also from Telemundo.  

The sports stars are always a hit among Washington fans attending the Auto Show, including the 
sports legends. In this latter category, these Redskin superstars of yesteryear were bell ringers:  
Dave Butz, Mark Moseley and Charley Taylor. Here and now was Washington Capitals center 
Brooks Laich. And leading the always popular WWE lineup 
was superstar Randy Orton.  

New this year was Miss Teen DC Angel Murray, who greeted 
many fans on the second Saturday of the show. Angel is a 
member of her high school track team and a performer with 
Visions Performing Arts Company and Choices Unlimited, 
where she practices drama, dancing and modeling.  

The show’s area for kids this year expanded into a Family 
Fun Zone. Angry Birds had a following of young fans, along 
with the ever popular Sponge Bob. Tracy the Baby 
Triceratops, designed with lightweight materials by Pier21 
Ltd of Saitama, Japan, made his U.S. debut at the 2015 WAS, 
and kids of all ages marveled over and enjoyed him. Courtesy of WHUT, PBS Kids characters 
greeted throngs of young WAS visitors.  

Ride ’n’ Drives, Camp Jeep draw long lines 
The ride’n’drives that give Auto Show 

goers the chance to experience firsthand the new 
vehicles in motion were big crowd pleasers. As in 
Auto Shows of yore, the ride’n’drives operated  
in and around the W.E. Washington Convention 
Center depending on whether you were driving or 
riding shotgun. Camp Jeep, for example, was 
indoors, where professional drivers would take 
passengers up and down the simulated off road 
slopes. Kia, Mazda and Toyota/Scion ran outdoor 
test drives on city streets.   

Brooks Laich, Washington 
Capitals, in selfie with fan. 

A&E reality show star of Duck Dynasty, Sadie 
Robertson with fans. 
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Reda Habati (left) of Jaguar-
Land Rover with Billy Painter, 
WANADA. 

House Minority Whip Steny Hoyer 
(D-MD) trying out the sunroof of 
the 1940 Futurliner, provided by 
the Historic Vehicle Association. 

One especially popular exhibit at the WAS that had a vehicle 
not available for driving was the GM Futurliner. Built in 
1940 and driven around the country in the 1950s as a 
showcase for engineering and scientific accomplishments, 
the bus-like vehicle was taken out of storage and shown with 
much fanfare by the Historic Vehicle Association on Media 
Day, Jan. 22.  The Futurliner drew large crowds throughout 
the WAS, plus a write up by Washington Post columnist 
John Kelly.  

Camp Jeep was again a big hit. The angles were even higher 
than last year, and driving through them was truly a 
daredevil feat. The off-road test track was thronged with 
visitors throughout the show.  When VIP tour guide Alvin 
Jones passed by with a tour, he said he lost a couple of his 
tour-goers to the Jeep track.  

 

2015 Mystery Shopper Contest 
As producers of The Washington Auto Show, 

WANADA each year scouts out and recognizes the auto 
sales professionals staffing the OEM exhibits who have 
distinguished themselves by effectively interacting with 
show visitors who are potential car buyers.   

For the sales reps who work for new car dealer members of 
WANADA, a Mystery Shopper Contest is run where 
WANADA Auto Show officials observe auto sales rep 
demeanor and technique with show visitors, many of whom, 
as mentioned, are prospective car buyers. OEM product 
specialists are not included in the Mystery Shopper Contest. 

 For those who measure up, the Auto Show Committee makes cash 
awards of $250 each. This year, 14 dealer sales representatives won 
Mystery Shopper awards. With hearty best wishes, WANADA 
recognized the following professionals on a job-well-done! 

Moayad Baba –Honda    Joshua Best – MINI  
Deby Chapman – MINI  Donte Durant –Honda 
Reda Habati –Jaguar-Land Rover Jim Heiman –Honda 
David Knight –Acura   Carlos Martinez –Honda 
Marcello Muttoni –Honda  Erwin Ribera –Honda 
Errol D’Souza – MINI  Christian Seymour – Audi 
Charles Walker –MINI  Frankie Yamini –Acura 

    
 

Charles Walker (left) of MINI with 
Billy Painter, WANADA. 
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2015 WAS Committee. Dick Patterson, WANADA chairman, RRR Automotive; Mark Zetlin, Mercedes 
of Arlington, Daniel Jobe, Capitol Cadillac; John O’Donnell, WANADA; George Doetsch, Apple 
Ford/Lincoln; Kevin Reilly, chairman, Alexandria Hyundai; Geoff Pohanka, chairman-elect, Pohanka 
Automotive; and Charlie Stringfellow, Brown Automotive. 

Lots of people planned, managed and attended the WAS 
   Volunteer and professional leaders achieve record attendance at 2015 WAS 
 
        Nothing of the magnitude of The Washington Auto Show just happens. Indeed, the 2015 
WAS took years for organizers to plan, which planning in turn was within the context of a long 
term direction that has been many more years in the making.  
 
 The WANADA dealer Auto Show Committee that led the 2015 WAS recognized its principal 
task as overseeing an expansion mode for the Auto Show that resulted here and now in record 
attendance. The long term direction, of course, is the status Washington has earned on the global 
industry auto show circuit as the Public Policy Show that in turn underlies growing consumer 
support as the automakers continue to value their participation while they embellish their vehicle 
exhibits. These industry factors for Washington’s success are enhanced by the Auto Show’s 
position as the largest event in the Walter E. Washington Convention Center, no less than the 
most popular Washington event of its kind for participants and attendees.  
 
As producers of the WAS, the Washington Area New Auto Dealers Association greatly 
appreciates the leadership and hard work of its 2015 Auto Show Committee chaired by Kevin 
Reilly, Alexandria Hyundai; Geoff Pohanka, vice chairman, Pohanka Automotive;  George 
Doetsch, Apple Ford/Lincoln; Daniel Jobe, Capitol Cadillac; Charlie Stringfellow, Brown 
Automotive and Mark Zetlin, Mercedes of Arlington. Ex officio to the Committee for the 2015 
WAS were Dick Patterson, WANADA chairman, RRR Automotive; and Danny Korengold, 
immediate past chairman of WANADA, Ourisman of Va. 
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WANADA acknowledgements, continued 
 

WANADA also greatly appreciates special event leaders, notably Robert Hisaoka, RRR 
Automotive, who laid out and carried through the first WAS Exotic Car and Luxury Lifestyle 
Event resulting in the participation of any number of exotic, high end new vehicle OEMs and 
dealers in the WAS. In addition, Mark Gessler of the Historic Vehicle Association, for the HVA 
display that included the 1940 GM Futurliner that HVA had added to the U.S. Historic Register 
of Vehicles; and Ron Cogan of the Green Car Journal who coordinated the Advanced 
Technology Superhighway and the Green Car Vision Award; and finally, Steve Boden and Billy 
Painter, ADEI coordinators of Education Day at the WAS. 
 
WANADA staff and consultant organizers who are also appreciated are John O’Donnell, 
president & CEO;  Barbara Pomerance, WAS director of communications & promotions;  Bob 
Yoffe, WAS manager; Kristina Henry, events management and registration; Isabel Garcia, CFO; 
Curtis Wowk, IT coordinator; Gerard Murphy, general counsel; Allen Jones, regulatory counsel; 
and Doug Patton, DC government relations.    
 
WANADA is additionally grateful to its WAS publications team consisting of Kathy Teich, 
Trish Frisbee, Joan Mooney, and  Katy Orme; Bonnie Morét, manager, promotions and media 
room; Les Jackson, editor of the WAS Program; Warren Brown author of The New Mobility; 
and Joe McCary and his Photo Response Team.  
 
Advertising for the WAS was ably handled by August, Lang, and Husak with support from Mike 
Mosko of Voice Media for the media buy and Angelica Boiteux for social media. Bob Storin is 
commended for an uptick in advertising sales. The Washington Post and Roll Call are recognized 
for their media partnership. 
  
Appreciated, too, are the VIP Auto Show Tour Guides: Warren Brown, automotive writer, 
Washington Post and syndicated columnist; Tom Davis, Motor Week; Les Jackson, Cruise 
Control; and Alvin Jones, Planet Vehicle. 
 
Additional contributors and sponsors were PBS, WHUT for mascots, Hargrove, 
AutoTrader.com, KBB.com, Audi for Military Day, Chrysler for plug in stations, and Celebrity 
Cruises for Luxury Lane.  Comcast Spotlight and Manheim of Pennsylvania for WANADA’s 
Member Reception; Cadillac for press day breakfast; and BMW, VW and Chargepoint for press 
day lunch. General Services Administration, National Association of Fleet Administrators and 
the Greater Washington Region Clean Cities Coalition for the Fleet Expo. Washington Area 
Acura Dealers for entrance hand stamps, and Washington Area Toyota Dealers for the Wounded 
Warriors Dinner.  
 
The WAS would also like to recognize our stakeholders for their direction and leadership: 
AIADA, Auto Alliance, Global Automakers, NADA, MEMA and NAMAD. 
 
 
                                        

http://autotrader.com/
http://kbb.com/
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Thought for the Week…   
The Auto Show is still that thing for people of all ages. It brings out the inner child in people. It’s that 
time to fantasize. You can see everything in one place.     
     --Alvin Jones, WAS VIP tour director with Planet Vehicle  
       

The 2015 Washington Auto Show Team, onsite at  
The Walter E. Washington Convention Center 
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