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Vice President Biden treats family to hometown Auto Show
Joe Biden: “I’m a car guy!”

The phone call came into the Washington Auto Show office
Saturday afternoon, Feb. 1, on the show’s final weekend, that
the vice president was coming by for a visit. Within an hour
of that phone call, Joe Biden, Dad and Granddad, arrived at
the show with his sons and grandchildren. And, but for the
extensive Secret Service detail that came, too, the vice
president was like any other local visitor enjoying Saturday
afternoon at the Auto Show with his boys, albeit son Beau
Biden is attorney general for Delaware.
“It all
happened so
Vice President Biden trying out a new car
fast, without
notice or fanfare, the likes of which we had year before last
when President Obama toured the show,” said Auto Show
manager Bob Yoffe, who got the phone call and handled
the logistics with the Secret Service. Setting up for
Obama’s visit took days, said Yoffe, who handled that as
well. “Not only did we have Secret Service issues to work
through for the president, but extensive exhibitor issues
emerged, ranging from shuffling cars around in the
Vice President and family flanked by WAS staff
displays to flying in OEM executives,” according to Yoffe.
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Indeed, the speed at which the vice president’s impromptu visit came together the last Saturday of the
show was such that there wasn’t even time for exhibit managers to get into some display vehicles to
unlock them for the Bidens. No problem, the vice president assured Auto Show chairman Kevin Reilly,
who took charge of the Bidens’ tour on site. “I’m a car guy,” said Biden, which resonated with Reilly,
especially when he heard that the vice president’s penchant for new vehicles came from his father, who
had been a manager at a GM dealership.
In reviewing his trip to the Auto Show with Detroit News,
Biden said it was GM that got him through college and
law school with the cars his father provided. On that note,
the first vehicles Biden wanted to see were in Chevrolet,
notably the Corvette Stingray and Chevy Silverado. From
there he moved to Chrysler for a look at the Jeep
Cherokee and Grand Cherokee. At the Ford exhibit, the
Bidens checked out the 2015 F-150, the vehicle the vice
president told his grandchildren was fuel efficient
because of the high amounts of aluminum it contained,
making it 700 pounds lighter.
The Bidens departed
Chairman Reilly showing VP Biden a display car
as seamlessly as they
arrived. “Going to the Auto Show is easy for someone like the vice
president when it’s literally only a few blocks from where you live,
straight down Massachusetts Avenue,” said John O’Donnell,
assistant producer & assistant tour guide.

Don Reilly, Alexandria Hyundai,
flanked by Biden and son, Kevin

Reflecting on his role as tour guide to the VIPs, WAS chairman
Kevin Reilly said he enjoyed the vice president and his family on a
personal level, “having kids myself the same age as his
grandchildren,” who each good manneredly thanked Reilly for their
visit. “But where I really felt connected was when I learned that his
father was in the automobile business, because mine was, too, and
still is,” Reilly said, referring to his father and dealership partner,
Don Reilly, at Alexandria Hyundai.

2014 replicates “best attended
Auto Show in Washington’s
history” from year earlier
Chairman Reilly: “The 2014 WAS proved what
a tier-one (auto) show …can do”
It’s out of character for auto show organizers to be
satisfied with anything less than improved
attendance, year over year. But when you deliver
what amounts to an absolute replication of the
most stellar attendance performance ever in your
city, what’s not to celebrate? The 2014
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Washington Auto Show was within 5% of utterly
duplicating 2013’s “best attended Auto Show in
Washington’s history,” which in statistical slang is a
push of last year’s attendance.
“Turning out unprecedented attendance two years
running are results for this Auto Show that we’ll take
all day long and be delighted with,” said Gerard
Murphy, president of WANADA, which produces
The Washington Auto Show. A myriad of factors go
into strong market response to an annual auto show,
the most significant, according to Murphy, being the
standing the show acquires from OEM exhibitors.
2015 All New Ford Mustang
“Washington has been successful building its brand as
the Public Policy Show in large part because of its
one of a kind venue with Congress, the administration and federal regulators, all in the same town,” he
said. “The OEMs value this and when they come to appreciate the deliverables they’re seeing, that is
when the show starts getting A-kit exhibits, industry announcements, concept cars and new model
introductions, which in turn light up the media and ultimately the level of show attendance,” he said.
“The exhibits that the automakers brought this year
outpaced any Washington has ever gotten before in
terms of display stature and state-of-the-art
vehicles, said Kevin Reilly, WAS chairman. “It’s
no coincidence that the 2014 Auto Show here did
what it did to enthrall and attract show visitors,” he
said, pointing out that “Washington gained OICA
Certification last Spring, which is concerted OEM
recognition of tier-one auto shows, resulting in
Washington’s being ranked among the top five in
the U.S. and among the foremost in the world.”
The Paris-based Organisation Internationale des
Constructeurs d’Automobiles, or OICA, is the
global automaker group that evaluates top auto
shows worldwide.
As is typically the case year over year, public
attendance on the two Auto Show weekends-- that
remain winter storm free – will outpace all the
week days combined. Washington’s 2014
attendance was no exception in this regard, with four weekend days eclipsing seven weekdays by a factor
of nearly two to one. Not surprisingly, the second Saturday of the Auto Show produced the highest single
day attendance, proving as true in 2014 as 2013; the two Sundays were comparable in producing
attendance, factoring in the Super Bowl for the second year running, falling on the second Sunday this
year, as opposed to the first Sunday last year.
From left: Patrick Blain, OICA; Gerard Murphy, WAS
producer; Kevin Reilly, WAS chairman;
Ernest Moniz, Secretary of Energy

Paid attendance this year was within three percentage points of last year; complimentary tickets were
fewer this year compared to last, resulting in 4.7 percent less total attendance. The 2014 WAS ran from
Jan. 23 - Feb, 2, in the Walter E. Washington Convention Center.
“The 2014 WAS proved what a tier-one Public Policy Show can do for the City,” said Show Chairman
Kevin Reilly. “We drew the top vehicles and world stage influencers – including the vice president – to
educate and inform consumers and federal policymakers alike.”
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2014 WAS overview behind the scenes

After the snowy start to the Auto Show
Preview, Washington weather was cold
and clear on public days
The Washington Auto Show is nothing if
not adaptable. The first preview day
scheduled for Tuesday Jan. 21 brought the
most snow Washington has seen since 2010,
and a winter weather emergency. As
schools, airports and the federal government
closed, WAS organizers scrambled to
reposition and reset the schedule for
Industry/Media Day, the following day,
Wednesday, January 22. In the end, it all
worked out.

nd

Vice President and entourage navigate 2 Saturday WAS crowd

“Despite weather that effectively shut down Washington on the Auto Show’s first preview day, we
rebounded quickly and seamlessly, taking care to reschedule our National Journal event from the day
before on Capitol Hill to the second preview day for the media and industry,” said Barbara Pomerance
WAS communications director. “When all was said and done, 2014 proved to be our most successful
show ever, from the perspective of media, our industry stakeholders and the public at large.”

Political commentator Charlie Cook, pictured
above, originally scheduled to speak in the Cannon
House Office Building on January 21, appeared
instead the next afternoon on Auto Show Media
Day and gave his midterm election forecasts to a
packed room.
But Industry/Media Day was not without its own
hitches, dealing with fallout from the weather
emergency the day before. Front and center was the
matter of Newsmaker Breakfast keynoter Mark
Fields, COO of Ford Motor Company, who because
of the snow the day before was unable to fly from
Detroit to Washington to be present in person.

Mark Fields, COO of Ford, with media via live video
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“Here’s where 21st Century technology came to the rescue,” said Pomerance who conferred with Ford
communications professionals while the snow was falling the day before Fields’ scheduled presentation
to arrange for an interactive video conference presentation. “It couldn’t have worked out any better for
the media that packed the Ford space to hear Fields’ presentation while being able to interact with the
state-of-the-art vehicles he was talking about by way of Ford’s product executives on the ground at the
breakfast,” Pomerance said.
The other major logistic the day of the snow storm was the maiden voyage of the International Motor
Press Association /WAS “Media Train” en route from New York to DC. The train car load of seasoned
automotive reporters on the Auto Show train sponsored by Nissan USA delivered the news gatherers to
Union Station and ultimately the Walter E. Washington Convention Center timely and safe to participate
in the day long WAS media events.
“The only other logistic we ran into on Industry/Media Day was the rescheduling of our other keynoter,
Ernest Moniz, Secretary of Energy, whose people contacted us as the snow was falling the day before to
say that the secretary needed to move from the afternoon to the morning because of an unexpected
meeting at the White House with the president,” said Pomerance. “A change-up, for sure, but not a
weather related one,” she said.

Members of Congress recruited for Auto Show Snow Hat Ritual

From the left, WAS producer, Gerard Murphy bringing out the 50 year old fedora as Rep. Chris Van Hollen (D-Md)
looks on with WAS Treasurer John Bowis. In the photo, right, Murphy, donning the hat, invokes the age old Auto
Show Snow Hat Ritual with Rep. Jim Moran, right-most, flanked by Murphy’s son, Mike, and Moran’s family. After
the snow set back the first preview day, there was no other snow during the Auto Show.

For a complete report on all WAS Industry/Media Day activities, see WANADA Bulletin #4-14, Jan. 31, 2014,
Washington Auto Show Special Edition on www.wanada.org.

Effective ads, popular attractions ignite
2014 public attendance for second year
By Jan. 23, a Thursday, Washington’s
Auto Show opened to the general public.
Snow interruptions were all but forgotten
as energetic crowds of car enthusiasts came
to the Walter E. Washington Convention
Center. By the weekend, the show floor
was thronged with crowds matching last
year’s all time record.
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Like last year, part of the Auto Show floor was devoted to the Advanced Technology SuperHighway
(ATS). This popular pavilion showcased the latest in green technology, to include the winning and
finalist vehicles for the 2014 Green Car Technology Award (for complete story, see WANADA Bulletin
#4-14, Jan. 31, 2014, Washington Auto Show Special Edition, on www.wanada.org). Also, in the ATS
pavilion were innovations in vehicle-to-vehicle communications and autonomous driving. To help
showgoers understand the latest in “driverless” technology, veteran journalist and syndicated columnist
Warren Brown authored a walking tour guide for the 2014 WAS entitled All Things Connected, available
to all visitors with the official Auto Show Program (see story, below, on Brown’s VIP tours of show…).
2014 also marked the return of the popular Toyota Hands-On
Contest after a hiatus of several years. Five of the original ten
became finalists for going the distance by staying in touch – literally
– with the prize vehicle, a 2014 Toyota Corolla. In the end, a cancer
survivor won, tearfully accepting the prize for his daughter (see
story, below, entitled Cancer survivor wins Toyota).

Toyota Hands-On Contest winner,
Amos Robinson

Redskin’s receiver, Pierre Garcon

The show had special weekday promotions for students (WAS
Monday, January 27) and a day to honor the military (WAS Tuesday,
January 28). On the respective days, students could enter the show at
a discounted rate, and active duty military
and veterans were admitted at no cost.
Student Day featured a gathering of 500
students from high schools across the
region and an a cappella competition
with groups from area universities. (See
articles, below, on Student Day and honor
the Military Day).
Celebrity appearances, always a hit at the
Auto Show, featured an array of sports
stars from the Washington Nationals and
Redskins, along with WWE superstars.
Topping the WAS celebrity lineup this
year was the popular TV and social media
personality Audrina Patridge.

National’s outfielder,
Bryce Harper

VIP tours of show draw an array of car enthusiasts
One of the more popular events of this year’s
show was the VIP tours of the OEMs’ latest-andgreatest, with a particular emphasis on safety
technology. It was the second year that the tours were
led by syndicated columnist Warren Brown and USA
Today reporter and columnist Jayne O’Donnell.
“I was happy we had a lot of people who were really
interested in the advanced electronic safety technology
being used in cars, expensive and less expensive,” said
Brown. “People were interested in the huge advances in
computerized technologies, using engines to save fuel
and reduce emissions.”

Syndicated columnist and Washington Post
automotive writer, Warren Brown (right)
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Brown told those on his tour that “the eventual movement to our so-called driverless technology is not to
take control away from the driver, not to have the government take control, rather autonomous driving
technology is designed to take over some of the routine tasks of driving, such as commuting or
shopping.”
“The advance in electronic safety is to reduce your
chance of being injured,” said Brown. “People
appreciate being told why these things are
happening.”
On O’Donnell’s tour, alternative-fuel and
powertrain vehicles sparked the greatest interest.
People on her tour appreciated seeing and hearing
about Toyota’s fuel cell vehicle and talking about
Ford’s new, more efficient F-150.

USA Today writer, Jayne O’Donnell, doing a VIP tour

“But Mercedes’ simulator, which let them
experience all of the advanced safety features, was
a huge hit with tour-goers, both young and old,”
O’Donnell said.

“I was working on a story about Gen Y’s waning interest in vehicle ownership while I was there, and the
young men from Gallaudet University for the deaf, along with the scores of other teenagers and 20somethings at the show, provided an enthusiastic counterpoint.”
Brown also conducted a separate “Ask the Expert” booth,
where show-goers could ask anything they liked. Most
questions dealt with cars and auto technology, but one
woman came by to ask, “What is the meaning of life?”
Brown gave her the answer, quipping “I am, after all, the
expert.”
Brown said he enjoyed the tours, culminating with an
impromptu visit he’d had when Vice President Biden came
to the show with his family on the second Saturday
afternoon. “What I discovered is that the industry doesn’t
do a good job of explaining to people what it’s doing and
why they’re doing it. When people understand what is
being done with the technology, they are more accepting of
it, which is even true of the vice president.”

Tour guide, Brown (right), with VP Biden

Cancer survivor wins Toyota Corolla in
Hands-On Contest

Emotional Corolla winner, Amos Robinson

Southeast DC resident Amos Robinson drew the winning
key to start up a brand new Toyota Corolla in the 2014 Toyota
Hands-On Contest. After successfully starting the Corolla
engine, Robinson raised his arms and cried, “Thank you, God!”
He was one of five contestants still physically attached to the car
when the six-day contest ended. The other four finalists each
received a $500 cash consolation prize.
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“I wanted this so bad for my daughter!” Robinson said through tears. “She’s doing so well in college
studying to be a news anchor. She stuck by me when I had cancer. I’m so thankful for this car.”
Said Andres Quintero, who competed in the Hands-On Contest for the third time, “I’m a little
disappointed that I didn’t win, but Amos deserved it more and I’m happy for him.”
Each contestant was allowed to bring only one blanket, one change of clothes and one set of toiletries. A
15-minute break was scheduled every three hours.
Robinson said he saw the Toyota Hands-On Contest several years ago and said to himself, “One day, I’m
going to do that.” He called the experience “life changing,” having to sleep on the show floor and rely on
friends to bring him food. “It made me appreciate life.”
Onsite to congratulate the finalists was Tamara Darvish of DARCARS, who was there on behalf of the
Washington Area Toyota Dealers who sponsored the contest in conjunction with Mid-Atlantic Toyota.
Also on hand for the contest were the Sports Junkies from 106.7 The Fan.
WAS chairman Kevin Reilly and WAS
producer Gerard Murphy were present to
congratulate the five contestants and ultimately
Mr. Robinson, the winner, but also to commend
the Toyota dealers for bringing back the
popular Auto Show Contest.
“Tammy Darvish and I remember well how
Toyota teamed up with the Auto Show in
rolling out many Hands-On Contests and the
contagious excitement it generates from the
news coverage,” said Murphy. “This year’s
Hands-On Contest was as successful as any I
remember, and the basis, we hope, for a return
engagement at next year’s Auto Show.”

2014 Toyota Corolla

Administration officials, Members of Congress tour show
In keeping with the Auto Show’s status as
the Public Policy Show, any number of
congressmen, senators, key congressional staff,
federal regulatory operatives and agency heads
attended The Washington Auto Show this year,
either officially or for a personal visit. Especially
notable visitors were Vice President Biden, on a
personal tour, and Energy Secretary Ernest
Moniz, a keynoter on Industry/ Media Day, Jan.
22. Business visitors like David Danielson, head
of the Office of Energy Efficiency and
Renewable Energy showed particular interest in
alternative fuel vehicles and technologies.
David Danielson, DOE Renewable Energy chief (left), with
boss Energy Sec., Ernest Moniz touring WAS displays

“The diversity of drivetrains and fuel options at
this show is helpful for my people and me to see
in the new products,” Danielson said.

Other administration officials who toured the show included Victor Mendez, acting deputy secretary of
Transportation; Reuben Sarkar, deputy assistant secretary for Transportation and the Department of
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Energy; and David Friedman, acting administrator for the National Highway Traffic Safety
Administration, accompanied by several NHTSA officials.
Representing EPA was Bob Perciasepe, deputy administrator, who attended SAE International’s
Government/Industry Meeting, co-located at the WAS. Chandra Brown, deputy secretary of Commerce
also attended the WAS.
Members of Congress from the region visiting the
WAS were House Minority Whip Steny Hoyer
(D-Md), along with House members Gerry
Connolly (D-Va), Jim Moran (D-Va), and Chris
Van Hollen (D-Md).
Other members of Congress signing in over public
days were: Reps Larry Bucshon (R-Ind.), Pete
Gallego (D-Tex.), Alan Nunnelee (R-Miss.), and
Kurt Schrader (D-Ore.). There were also tours
arranged for members of congressional
committees from both the House and Senate, to
include the Senate Commerce Committee, the
House Minority Whip Steny Hoyer at the WAS
House Energy and Commerce Committee, and the
House Transportation and Infrastructure Committee. There were, additionally, long lists of high level
regulators and administration operatives with members of Congress visiting during the Sneak Peak
Preview, Jan. 22, where literally thousands thronged the Auto Show for the reception and tour on the
show floor that had been arranged for them. Separate visits occurred during public show hours as well,
which oftentimes were hosted by OEM members of the Alliance of Automobile Manufacturers and
Global Automakers. NADA, a third major stakeholder of the WAS and Sneak Peek sponsor, was unable
to be as involved in hosting U.S. officials this year at the WAS, with the NADA Convention opening in
New Orleans the same time as the WAS first weekend.

Student Day: High schools hear about auto careers;
college students face off in choral competition
Monday, January 27, was designated Student Day at the WAS where visitors to the Auto Show
who could produce a student ID received a steep ticket discount.
To mark the occasion, more than 500 students
from area high schools enjoyed a special field
trip to the Auto Show that included an assembly
on careers in the automobile business
preparatory to seeing the show. A centerpiece of
the assembly segment was a presentation of the
NADA video The Ride of Your Life about career
opportunities in the retail automobile business.
The students also heard a rousing presentation
from professional motivator and entertainer
Rick Lewis about embarking on the correct
career path. After the auto careers assembly,
sponsored by WANADA’s Auto Dealer
Education Institute (ADEI), the Montgomery
County ACT Foundation and Snap-on Tools, the Auto Show tours commenced with OEM product
specialists systematically making themselves available to the high school visitors.
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“Despite the snowy weather and school being cancelled almost the whole week before, we were able to
pull it together,” said Steve Boden, director of the Montgomery Student Auto Trades Foundation and
consultant to ADEI, the principal organizer of the Auto Show field trip. “The kids in schools around the
Beltway look forward to the Auto Show field trip each year since it’s something we’ve been doing now
for quite some time,” he said.
Boden also spoke to students at the assembly about the real-world technician training available at
WANADA dealerships through ADEI.
“The take away for the kids with something like this is a whole new or expanded appreciation about cars,
the advanced technology that goes into them and the incredible career opportunities out there in the
automobile business,” he said. “They then take the story back to school and next year’s Auto Show field
trip plan begins,” he said. “A field trip to the Auto Show is not just another field trip for these kids and
the word gets around.
In the evening of Student Day, the
college students continued a tradition
started last year, “Auto Tunes: College a
Cappella Competition.” Vocalists from
American University and Catholic
University went head to head, American’s
team -- On A Sensual Note --and
Catholic’s team, Redline A Cappella.
Each performed what amounted to a “sing
off” competition, at the conclusion of
which Catholic’s team was declared the
winner by an official “applause meter.”
The event was so popular that the group
was invited to return for a performance
the evening of January 30, WAS second
Thursday. Winning team members each
received $25 in iTunes gift cards. All
participants received $10 iTunes cards.

Auto Tunes: College A Cappella Contestants, WAS Student Day

For members of military, a day in their honor
WAS Tuesday, Jan. 28, was set aside as Honor the Military Day at The Washington Auto Show, such
that all active duty military and card carrying veterans received free admission, a special offer that many
took advantage of, and WANADA, as show producer, was proud to extend. Correspondingly, the
Washington Area Toyota Dealers again sponsored the Wounded Warriors dinner for those injured in the
service of their country and their families, which took place on the second WAS Friday, Jan 31.
Of the Wounded Warriors dinner, WAS communications director Barbara Pomerance had this to say: “It
was a special occasion for veterans to get out with their families to enjoy the Auto Show, for which the
Toyota dealers are to be commended.” The vets were served dinner, and there were drawings for gifts –
sports jerseys, balls, plaques and other sports memorabilia – throughout the evening. Rex the Dinosaur
was on hand for the kids.
First responders were recognized by the WAS as well, such that area police, firefighters and emergency
medical services personnel received an admission ticket discount on the second WAS Thurs., Jan. 30.
WAS organizers were so pleased with the attendee response this engendered that it will be evaluated for
expansion as a show promotion next year.
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Ride-n-Drives draw long lines…
as does the return of Camp Jeep
Luckily, the snow on Washington’s streets that fell
on the Auto Show preview was cleared in time for the
always popular ride-n-drives in new models around the
Convention Center. Offering the event this year were six
automakers: Cadillac, Kia, Subaru, Toyota, Scion, and
Volkswagen.
One particularly popular exhibit at the WAS had a car that was
not available for driving, the 1964 Shelby Cobra Daytona Coupe.
It was shown with much fanfare by the Historic Vehicle
Association on Media Day and drew large crowds throughout the
show. The coupe will be the first car added to the U.S. Historic
Register, archived in the Library of Congress. For a complete
Cobra Coupe story, see WANADA Bulletin #4-14, Jan. 31,
2014, Washington Auto Show Special, www.wanada.org.
After a hiatus of several years, Camp Jeep returned to the WAS
to an ever supportive cadre of Auto Show attendees, who, as in
previous years, queued up continuously for the popular
attraction.

Price is Right for FCC staffer
The Washington Auto Show’s popular car giveaway
contest, “The Price is Right,” always seems to be
won by numbers-crunching federal government
workers. Maybe that makes sense for an event
where contestants try to guess the cost of a package,
which this year featured a 2014 Hyundai Sonata and
an all-expense paid trip to Los Angeles to watch a
live taping of the TV show of the same name.
This year, the loaded, limited edition Sonata and trip
to the west coast was won by Bill Levenson, who is
with the Federal Communications Commission. The
trip includes airfare, ground transfers and two nights
at a Hollywood hotel. The Washington Area
Hyundai Dealers sponsored the contest.

WAS Chairman and Hyundai dealer, Kevin Reilly,
announcing The Price is Right winner

As a federal civil servant, Levenson said he attends the Auto Show each year during the Sneak Peek
Preview for U.S. operatives, industry and media. He calls the show the “best way to bring in the new
year.” Although he’s a longstanding Auto Show attendee and self-described car enthusiast, Levenson
owns no car himself, living in DC and able to get around, he says, without one. Having now won a
Sonata, he can’t say that anymore.
“To get a phone call like this is real amazing,” he said of his call from WAS Chairman Kevin Reilly of
Alexandria Hyundai. “I definitely look forward to having [the car] and enjoying it.”
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Annual Metro Washington Tag and Title Seminar at the Auto Show,
brings together DC DMV, MD MVA and VA DMV
WANADA dealers value the
annual opportunity to get their
tag and title processors together
with regulators from the three
motor vehicle agencies in the
region to compare rules of
engagement while identifying
best practices and procedural
issues. And The Washington
Auto Show is the perfect venue.

WAS Tag & Title Seminar panelists (from left): Kevin Gamble, Sharon Crow,
and Rhonda Witt, MD MVA; Tammie Lawson and Sheryl Wilson, VA DMV;
Tyrina Gordon and Adrian Polite, DC DMV.

This year’s panel of seven
(pictured above) presented common challenges they confront in processing the tag and title paperwork
coming their way from Washington area new auto dealers. Most helpfully, the motor vehicle agency
operatives compared notes on regulatory practices and procedures among themselves and then with the
room full of WANADA dealership tag and title administrators.
All three agencies talked about their respective approaches to online processing, including DC DMV,
which announced they were going forward with online processing for dealers, where they said they
would be interacting with WANADA to communicate administrative updates and project progress.
At the conclusion of the business meeting, panelists and attendees were all invited to tour the 2014
Washington Auto Show, which all agreed was always a high point in the program.

DARCARS hosts staff at Auto Show
On behalf of the DARCARS dealerships,
Tammy Darvish hosted a hospitality suite at
The Washington Auto Show, for company
staff and their families, to include children
and grandchildren. The ‘kid-friendly’
DARCARS VIP lounge ran all day on the
second Auto Show Sunday, Feb. 2, 2014,
offering brunch, lunch and dinner favorites,
along with a wide array of arts and crafts for
the youngsters. Family keepsake photo
opportunities were available for all attendees.
With the success of last year’s staff event at
the Auto Show, DARCARS replicated the
VIP suite for staff and families that served as
a rendezvous point for dealership people to
meet up and tour the Auto Show.
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2014 Mystery Shopper Contest
Each year, WANADA, as producer of The Washington Auto Show
(WAS), tangibly recognizes the many persons who diligently and
successfully staff the wide array of OEM displays and exhibits by
interacting with visitors who attend the show. There are two types of
professionals staffing the exhibits, one being WANADA dealer sales
representatives from around the region, and the other being OEM
directed product specialists.
In the case of the dealer sales representatives at the WAS, WANADA
runs a “Mystery Shopper” program where WAS organizers let it be
known that they are out and about throughout the Auto Show
observing sales representatives’ demeanor and technique with show
visitors, all of whom are prospective new car buyers. For those sales
representatives who effectively apply their craft, the Auto Show
makes cash awards of $250 each. This year, 20 dealer sales
representatives won Mystery Shopper awards.

Lem Kamanya, Audi Chantilly
(left) with WAS Rep Curtis Wowk

The 2014 WAS Mystery Shopper awardees appear below and have
the best wishes of The Washington Auto Show for a job well done!
John Agnese - Audi of Arlington
Amy Anderson - Jaguar/ Land Rover Annapolis
Arnold Angjeli - Radley Acura
Tate Attia - Pohanka Lexus
Steve Brooks - Mini of Montgomery County
Brian Bunyon - Ourisman Chevrolet
Istvan Burger - BMW and Mini of Sterling
Rob Clater- Alexandria Hyundai
Jeff Deavers - Mercedes-Benz of Alexandria
Errol D’Souza - Mini of Montgomery County
Erick Kaldor - Waldorf Honda
Lem Kamanya - Audi Chantilly
Hung Khuu - Ourisman Honda
Michael LaGuardia - Mercedes-Benz of Chantilly
Alex Max - Rockville Audi
Mfon U. Mfon - Tischer Acura
Damon Scott - Mercedes-Benz of Silver Spring
Brandon Shaffer - Criswell Honda
Aliaksandr Shuhunou - Tysons Audi
Andrew Sulyok - Lindsay VW/ Dulles

Amy Anderson, Jaguar/ Land
Rover, Annapolis with WAS Rep
Michael Murphy

Istvan Burger Mini of Sterling
(left) with WAS rep Billy Painter
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Product specialists at the WAS
The product specialists, who worked alongside the
aforementioned dealer sales representatives in the
OEM exhibits, are also a critically important part of
any WAS success. In recognition of their
contribution, and instead of cash awards,
WANADA’s Auto Show organizers threw an afterhours party for the product specialists, which this
year ran on Jan. 30 (Auto Show Thurs.) at the Lima
Launch, proximate to the Convention Center, from
9 pm – midnight. The WANADA Appreciation
Party for the WAS product specialists is always a
well-attended, thoroughly celebrated event by the
exhibit professionals.

Behind The Washington Auto Show’s success: the leadership, advisors,
staff organizers and sponsors

The Chairmen: WAS Chairman Kevin Reilly
(left) and WANADA Chairman Danny
Korengold

2014 Auto Show Committee: (from left): George Doetsch,
Apple Ford/Lincoln; Kevin Reilly, Alexandria Hyundai
(chairman); Daniel Jobe, Capitol Cadillac; Charles Stringfellow,
Brown Automotive; Mark Zetlin, Mercedes-Benz of Arlington.
(Not pictured is Geoff Pohanka, Pohanka Automotive.)

It takes lots of people lots of time all year to produce anything as complex and multifaceted as the
tier-one Auto Show Washington has become. From the leadership realm of visioning, strategic planning
and interaction with high level persons, on down to the logistics of promotions, public relations and event
management, The Washington Auto Show is industry-wide and market driven as it is focused on U.S.
government regulation and consumer demand. In short, the WAS is in show business on a grand scale
that benefits a wide and ever expanding variety of sectors.
As the proud producers of the 2014 Washington Auto Show, therefore, WANADA is especially pleased
to thank the following individuals and organizations for their invaluable involvement and assistance.
The 2014 Auto Show Committee for their extraordinary leadership, chaired by Kevin Reilly, Alexandria
Hyundai; George Doetsch, Apple Ford/Lincoln; Daniel Jobe, Capitol Cadillac; Danny Korengold --exofficio as WANADA chairman-- Ourisman of Virginia; Geoff Pohanka, Pohanka Automotive; Charles
Stringfellow, Brown Automotive; and Mark Zetlin, Mercedes Benz of Arlington.
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WANADA senior staff and key contractors, working in tandem with the Auto Show Committee, were
Gerard Murphy, WAS producer and WANADA CEO; John O’Donnell, assistant WAS producer and
WANADA executive vice president; Isabel Garcia, WANADA CFO; Barbara Pomerance, Pomerance &
Associates, WAS communications; Bob Yoffe, Yoffe Exposition Services, show manager; Candida
Romanelli, show business advisor; Allen Jones, counsel, Doug Patton, DC government relations; Kristina
Henry, events management; and Trish Frisbee, leadership relations.
Industry stakeholder associations, for their sound counsel and support, especially on The Public Policy
Show mission of the WAS, were the Alliance of Automobile Manufacturers; Global Automakers;
National Automobile Dealers Association; American International Automobile Dealers Association;
National Association of Minority Automobile Dealers; and SAE International.
Major Media advisors and supporters were the Washington Automotive Press Association; the
International Motor Press Association; Automotive News; The Washington Post; Automotive Rhythms;
and the Green Car Journal.
Major sponsors were the Alliance of Automobile Manufacturers; AutoTrader.com; Bank of
America/Merrill Lynch; Celebrity Cruises; Comcast Spotlight; Chevrolet Performance Vehicles; General
Motors; Global Automakers; Historic Vehicles Association; Manheim; Manheim Pennsylvania Auto
Auction; National Automobile Dealers Association; Nissan USA; State Farm Insurance; Washington
Area Hyundai Dealers; Washington Area Toyota Dealers; and U.S. Trust/Bank of America Private
Wealth Management.

2014 Washington Auto Show on-site organizers
Walter E. Washington Convention Center
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Thought for the Week…

“Relying on myself and the support of close friends is how I came through the contest to win the car. It
made me appreciate where I am in life.”
--Amos Robinson, winner of the WAS Toyota ‘Hands-On’ Contest, speaking of his week long,
round-the-clock experience, remaining physically connected to the 2014 Toyota Corolla

NOTICE
The two WANADA Bulletin Washington Auto Show Special Reports were not successive publications. The first
was on January 31 (#4-14), and the second is this Special Report, Part II, Feb. 18, 2014. The interim
WANADA Bulletin of February 6 (#5-14) covered the NADA Convention in New Orleans, February 1-4, 2014.
For a copy of the first Washington Auto Show Special, WANADA Bulletin, #4-14, Jan. 31, go to
www.wanada.org.
Correction! The WANADA Bulletin (#5-14, Feb. 6), picture in the photo collage section of the MADA / VADA /
WANADA Reception at the NADA Convention (page 8) where Dennis Stough of SunTrust is identified, was
done so in error: The correct person in the picture is John Devine of U.S. Trust / Bank of America Private
Wealth Management. Apologies to our readers!
--The Editor

Vice President Joe Biden with Auto Show Chairman Kevin Reilly, Feb. 1

2014 WASHINGTON AUTO SHOW
PRODUCED BY
WASHINGTON AREA NEW AUTOMOBILE DEALERS ASSOCIATION
WASHINGTON, DC

