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NADA returns to New Orleans and celebrates its centennial 
 The NADA 

Convention in New 

Orleans marked the 

start of the 100
th

 

anniversary 

celebration of 

America’s 

franchised new-car 

dealer organization.  

 

“NADA is still as 

strong and relevant 

as the day it was 

founded,” said 2016 

NADA Chairman 

Jeff Carlson. 

“NADA’s mission 

for 100 years has 

been to represent local dealerships and our customers in Washington, DC, with a goal of keeping 

personal transportation affordable for everyone.” Carlson, a Colorado dealer, pointed out that for 

the past 15 years, more than 90 percent of all new car and truck dealerships in the United States 

have been NADA members.  
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Staying Ahead… 

 

 

 

NADA officers, led by outgoing Chairman Jeff Carlson, unbuckle a big seat belt to 
open this year’s national dealer convention in New Orleans.  
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Founded in 1917, NADA formed when a group of dealers from across the U.S. set out to fight an 

effort by Congress to levy a luxury tax on new cars. Thirty dealers from state and local dealer 

associations assembled in Washington – including dealers from WANADA that had just been 

formed – setting up at the Willard Hotel. By convincing Congress that cars were not luxury items 

as they were classified, but instead were vital to the economy, the group prevented total factory 

conversion to wartime work and succeeded in reducing a proposed 5 percent luxury tax to 3 

percent.  

 

The incident was the first of many chapters where American dealerships fought to keep new 

vehicles affordable for their customers.   

 

“Dealers argued in 1917 that cars are a necessity of American life, not a luxury item,” said 2017 

Chairman Mark Scarpelli. “NADA was formed to make sure that entrepreneurs could open local 

dealerships and provide affordable cars and transportation to farmers, factory workers and people 

from all walks of life.” 

 

It’s a mission worth celebrating – and that’s just what dealers from around the country (and the 

world) did at the NADA Convention in New Orleans Jan. 26-30. More than 23,000 dealers and 

their managers attended, including many international dealers, automaker executives and 

exhibitor staff. More than 600 auto dealer vendors and contractors packed the Convention 

Exposition, who were amply complemented by 40 workshop sessions in the Convention Center, 

covering 61 timely dealer management topics.  

 

NADA’s top priorities for 2017, as articulated by Scarpelli, include advocating on legislative and 

regulatory issues in Washington, promoting the consumer benefits of local dealerships, meeting 

with auto manufacturer executives and getting the next generation of dealers involved in their 

national organization on Capitol Hill in DC.  

 

“We’re advocating for clarity with the new administration and Congress, whether it’s related to 

auto financing, new tax proposals, vehicle recall policy or fuel economy rules,” Scarpelli said. 

“We’re concerned about vehicle affordability for consumers, period. We have to make sure we 

keep our customers top of mind when dealing with all of these issues.” 

 

NADA’s public policy initiatives are aimed at protecting consumers from overreaching federal 

regulations that can hamper the industry, thereby setting back car buyers and car owners.    

 

In 2016, NADA fought CFPB 
overreach, CAFE challenges 

 2016 NADA Chairman Jeff Carlson 

spoke at the Convention’s opening session 

about NADA’s effort last year to defend vehicle 

buyer rights to discounted loans by preserving 

dealer-assisted financing. That was the ultimate 

aim of fighting against federal regulatory 

overreach by the Consumer Financial 

Protection Bureau (CFPB).  

 

 

 

Carlson said NADA successfully fought last year 
to preserve dealer-assisted financing. 



 WANADA Bulletin # 5-17 February 8, 2017 Page 3 

 

 
 

“Just like in 1917, when the government tried to impose a luxury tax on cars, we stood up for our 

customers,” Carlson said. “It’s 2017 and we’ve successfully fought off the government’s effort 

to end loan discounts for vehicle buyers.”  

 

Carlson cited other successes NADA had last year in educating legislators and the public on the 

negative impact of grounding all cars with open recalls and showing that competition among 

dealerships saves consumers an average of $500 per new car. But he stressed that NADA, its 

dealer members and other stakeholders, will face more significant challenges going forward.   

 

“We and our OEM partners are facing some very big CAFE challenges, so we need to tell 

Washington to keep vehicles affordable for our customers.” 

 

Scarpelli rolls out MyDealership.org, praises dealer network  
 In his first official remarks as 

2017 chairman of NADA, Mark 

Scarpelli, a dealer from Chicago,  

unveiled a new initiative designed to 

help local dealerships showcase all the 

benefits they bring to their millions of 

consumers, along with the 1.1 

dealership employees in the U.S., and 

to countless communities across 

America. The initiative, 

MyDealership.org, uses videos, social 

media and PSAs to communicate the 

significant benefits of a strong, vibrant 

franchised dealer network.  

 

“There are five hallmarks of any local 

dealership in America today,” 

Scarpelli told the Convention crowd. “We are local; we are modern; we are diverse; we save 

consumers money; and we create great jobs.”  

 

MyDealership.org doesn’t come from the perspective of dealers, said Scarpelli. “It comes from 

the perspective of dealership staff, who benefit from gainful employment at all levels, with 

opportunities for advancement. And it comes from the perspective of local community leaders, 

who benefit when local businesses like ours plant roots, contribute to the tax base and give back 

to the local community.” 

 

Scarpelli concluded that the auto industry is a “people business.”  

 

“It starts with the people we employ,” he said. “The ones who sometimes get in at 6 a.m. and 

don’t leave until 9 p.m. or even later. It starts with the customers we see, walking through our 

doors and then coming back when they need help over the life of their car. And it starts with all 

of us – dealers who have pledged their lives and livelihoods to this business, come hell or high 

water.” 

 

2017 NADA Chairman Mark Scarpelli promised to be 

members’ gatekeeper for the industry.  
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Scarpelli said the new initiative is just the next step for an industry that for more than 100 years 

has been the conduit to reliable and affordable personal transportation for American consumers 

from all walks of life.  

 

“Auto dealers carried the privilege and burden of answering one question: How could we sell an 

automobile to everyone?” said Scarpelli. “We knew from the beginning that this engine with four 

rubber tires wasn’t a luxury or even a fad. It was a necessity, and it was here to stay…. ours was 

an association at the forefront of helping dealers do the job of selling and servicing cars for the 

people who wanted them, whether blue-or white-collared.”  

 

In closing, Scarpelli made the standing-room-only Convention audience a promise: “I will be 

your gatekeeper for this great industry,” he said. “When I sit across the table from a member of 

Congress, I’ll show them how we save our customers money in the finance process, not cost 

them. When I’m on the phone with federal regulators, I’ll tell them that our job is to serve 

American consumers, not ourselves. When I meet with the manufacturers, I‘ll encourage them to 

implement programs which help dealers, not strain them.” 

 

MyDealership.org promotes consumer benefits of dealerships  
 A highlight of NADA programing rolled out at the 2017 NADA Convention in New 

Orleans is MyDealership.org. NADA’s MyDealership.org promotes the benefits of America’s 

new car and truck dealerships for consumers, local communities and manufacturers, in the words 

of dealership customers and staff. Videos include: 

 

 My dealership saves me money. Econometric research has shown that when same-brand 

dealerships compete near each other, consumers save hundreds of dollars on the price of 

a new vehicle.  

 My dealership creates jobs. Local dealerships provide nearly 1.1 million jobs in sales,  

service and management, averaging more than $69,000 in compensation per year across 

occupations. In fact, dealerships employ more workers than auto manufacturers operating 

in America do.  

 My dealership is local. About half of America’s 16,500 dealerships are companies that 

own one or two stores. Thousands of dealership groups are locally owned and operated 

businesses rooted in their communities.  

 My dealership is modern. Local dealerships offer a modern service and sales experience, 

with online tools and digital platforms dedicated to making the buying experience as easy 

and convenient as possible.   

 My  dealership is diverse. Local dealerships reflect the communities they serve and can 

be very diverse workplaces, employing workers from all backgrounds in sales, service 

and management occupations, with opportunities for advancement.  

“Local dealerships benefit consumers and local communities alike, through price competition 

that drives down prices and good paying jobs that drive local economies,” said 2017 NADA 

Chairman Mark Scarpelli.  

The initiative is being taken up by state and local dealership associations across the country. 

Robert Glaser, who runs the North Carolina Automobile Dealers Association and chairs 

Automotive Trade Association Executives (ATAE), plans to be the first. NADA will also 

promote the initiative throughout the year on Facebook, Twitter, Instagram and LinkedIn.   
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Ford CEO Mark Fields (right) and NADA Chairman Jeff Carlson discuss 
the automobile industry challenges in 2017 and beyond at the NADA 
Convention opening session in New Orleans. 

Ford’s Mark Fields sees greater role for dealers in future  

 As Ford transforms 

itself  from being solely a car 

company to a mobility 

provider, dealers will play an 

even greater role than they do 

now, said Ford CEO Mark 

Fields at the opening session 

of the 2017 NADA 

Convention on Jan. 27 in New 

Orleans. 

 

“I want to say unequivocally 

that Ford firmly believes in 

this franchise model,” Fields 

said. “We at Ford see dealers 

playing an even more 

important role as we expand 

our business to be both an 

auto and mobility company.” The role of dealers will likely change, Fields added. They could 

provide charging stations for driverless electric vehicles or parking lots for ride sharing services. 

 

Fields talked about the changes in autonomous driving, electric vehicles and ride sharing. The 

automaker plans to add 13 electric vehicles within five years and offer a fully autonomous car for 

commercial use in 2021.  

 

Fields spoke briefly about the Detroit automakers’ meeting with President Trump at the White 

House that occurred earlier in the week. The CEOs told the president a single,  national fuel 

economy standard is important. But if consumer preferences are not taken into account and more 

flexibility given to meet the standard, more than 1 million jobs could be at risk, Fields said.  

 

NADA forecasts 17.1 million sales in 2017  
 The strong economic growth that propelled new-vehicle sales to back-to-back record 

years in 2015 and 2016 is on track to continue into 2017, NADA chief economist Steven Szakaly 

reported at NADA’s Convention in New Orleans.   

 

“Our baseline forecast, taking in all of the pre-election considerations, is for 17.1 million new 

vehicles in 2017,” said Szakaly. “That’s a slight decline of about 350,000 units from 2016, but it 

is still a very, very strong year.” 

 

Szakaly sees sustained sales resulting from several factors, including positive GDP growth, an 

excellent employment rate, rising consumer confidence, positive equity markets and stable oil 

prices.  

 

“Fundamentally, I think consumers are at a point where the market, while not saturated, is now 

reaching a plateau, and that is why we are looking at sales declining” from 17.4 million in 2016 

to 17.1 million this year, Szakaly said. But he also believes that if even some of Trump’s tax cuts 

and his infrastructure spending proposal pass Congress, that will help boost economic growth 

and economic activity. 
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Paul Ritchie, Hagerstown Honda & Kia to head AIADA 
 Paul Ritchie, of Hagerstown Honda and Kia and Altoona 

Honda in Pennsylvania. was installed as chairman of the 

American International Automobile Dealers Association 

(AIADA) during the AIADA Annual Meeting, held in 

conjunction with the NADA Convention, in New Orleans.  

 

“My job for the next 12 months is to preserve the American 

dream for dealers and ensure that it is available for future 

generations who want to take a leap of faith,” said Ritchie during 

AIADA’s meeting. “Right now, that means working with 

everything we have in Washington, DC to promote dealer 

interests, protecting global trade and fighting back against the 

devastating border adjustment tax.” 

 

Paul Ritchie has been involved in the automobile industry since 

1976, opening Hagerstown Honda in 1990, Hagerstown Kia in 1997 and Altoona Honda in 2013. 

He has been chairman of the Maryland Automobile Dealers Association and named for the Time 

Dealer of the Year Award in 2009. Ritchie also makes time for several community causes, 

including local educational programs, service organizations and the local Chamber of 

Commerce. 

 

Serving alongside Ritchie in leadership positions on the AIADA Board of Directors are Greg 

Kaminsky, Immediate past chairman (El Cajon, CA); Brad Strong, chairman-elect (Salt Lake 

City): Howard Hakes, vice chairman (City of Industry, CA), and Steve Gates, secretary/treasurer 

(Richmond, KY).  

 

Also during its Annual Meeting, AIADA presented Greensburg, PA, dealer Jim Smail with the 

2017 David F. Mungenast Sr. Lifetime Achievement Award. Smail is the president of the Smail 

Auto Group, a collection of ten dealerships that has been family owned and operated for more 

than 75 years.  

 

NADA donates $50,000 to Emeril Lagasse Foundation 
To show its support for the New 

Orleans community during the 

Convention, the NADA Foundation 

donated $50,000 to the Emeril Lagasse 

Foundation. The Foundation supports 

Café Reconcile, a nonprofit restaurant in 

a distressed New Orleans neighborhood 

that offers training for young people 

who want to acquire skills in the food 

service industry.  

 

“My wife Alden and I are delighted that 

NADA has chosen the Emeril Lagasse 

Foundation as a grant recipient in 

conjunction with their Convention,” said 

Chef Emeril Lagasse, chairman and 

2017 AIADA Chairman 
Paul Ritchie  

From left: 2016 NADA Chairman Jeff Carlson; Emeril 
Lagasse, master chef; NADA Foundation Chair Annette 
Sykora; and Brian Kish, president of the Lagasse 
Foundation.  
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founder of the Emeril Lagasse Foundation.  

 

The NADA Foundation, since its inception in 1975, has a long history of providing financial 

support to New Orleans and surrounding communities through hurricane and flood relief efforts. 

 
ADESA Auction raises $94,423 for Canine Companions 

An ADESA auction at the 2017 NADA Convention raised $94,423 for the NADA 

Foundation, which supports Canine Companions for Independence.  

 

“No longer do I wake every morning wondering what the day is going to bring and if I can make 

it through it, because I have [my service dog],” said retired U.S. Army Sgt. Steve Blackman. “I 

can go out and do things and leave the house because I have him.” Canine Companions has made 

this possible for veterans and so many other people with disabilities.  

 

ADESA auctions over the past six NADA Conventions have raised more than $334,400 for the 

NADA Foundation’s Frank E. McCarthy Memorial Fund, in whose name the Canine 

Companions donation is made. McCarthy was NADA chief executive from 1968 to 2001.  

 

WANADA dealers in the spotlight at NADA Convention 
Ralph Mastantuono is WANADA’s Time Dealer of the Year 

 WANADA’s nominee Ralph 

Mastantuono of Mercedes-Benz of Arlington 

was recognized as a Time Dealer of the Year at 

the NADA Convention. 

 

The Time Dealer Award, cosponsored by Ally 

Financial, is bestowed annually on dealers 

across the country who have distinguished 

themselves as exceptional automotive retailers, 

including industry leadership and support of 

worthy community causes. Ralph has advocated 

throughout his career for dealership training and 

won the 2016 Northwood University Dealer 

Education award. He serves on the Executive 

Committee and Board of Directors of 

WANADA.  Besides Mastantuono, 48 dealers 

from across the U.S. were named Time Dealers 

of the Year. 

 

WANADA offers sincere congratulations to Ralph Mastantuono on this well-deserved honor, 

often referred to as the highest honor a new-car dealer can earn.  

 

 
 
 
 
 

Time Dealer Ralph Mastantuono (right) with Morty  
Zetlin, former Time Dealer and partner in 
Mercedes-Benz of Arlington 
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Northwood Dealer Education Award goes to Bobby Ourisman 

 Longtime Washington area dealer 

Robert Ourisman of the Ourisman Automotive 

Group in Rockville, Md was one of a select 

group of dealers who received Northwood 

University’s prestigious Dealer Education 

Award at the NADA Convention. Since 1972, 

Northwood has recognized individuals in the 

automotive marketing field who have made 

noteworthy contributions to public or private 

education.  

 

Besides Ourisman, six other dealers received 

the award.  

 

Northwood’s unique bachelor’s degree 

program in dealership management has 

included many successful dealer executives 

over the years, including a number from the 

WANADA ranks. 

 

WANADA salutes Bobby Ourisman on this well-deserved recognition!  

 

MADA/VADA/WANADA Reception at NADA  
draws lively crowd in The Big Easy 

 The Tri-Association Reception at NADA lived up to its reputation of being “one of the 

best parties at the Convention” as members from Maryland Auto Dealers (MADA), Virginia 

Auto Dealers (VADA) and Washington Area Auto Dealers (WANADA), along with automotive 

people of every stripe from the industry, came together Saturday night January 28, 2017 at 

Latrobe’s on Royal in New Orleans. 

 

What follows is a photo collage of the MADA, VADA & WANADA Reception at NADA: 

 

   

Keith Pretty, Esq., president, Northwood University 
with Dealer Education Award winner, Bobby 
Ourisman, Ourisman Automotive. 

Latrobe’s on Royal, French Quarter, New Orleans. 
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Bob Biaga (left) and Danny Korengold, 
Ourisman of Virginia.  

From the left, Charlie Stringfellow, Malloy 
Automotive, WANADA chairman; Sam Weaver and 
John Bowis, Chevy Chase Acura.  

Assn. CEOs: (from the left) Pete Kitzmiller, MADA; 
John O’Donnell, WANADA; Don Hall, VADA. 

From the left , John Burchell, Jr., Heritage Chevrolet, VADA 
Time Dealer; Don Hall, VADA; Pete Kitzmiller, MADA; Paul 
Ritchie, Hagerstown Honda & Kia, AIADA chairman; John 
O’Donnell, WANADA. 

From the left, Frank McCarthy, Jr., Sheehy Auto Stores with 

his mom, Pat McCarthy; Jackie Murphy, WANADA; Don Reilly 

and Kevin Reilly (behind) Alexandria Hyundai; Anne Kline and 
Geoff Pohanka, NADA director, Pohanka Automotive. 
 

MADA/VADA/WANADA Reception at NADA, New Orleans, Jan. 28, 2017 



 WANADA Bulletin # 5-17 February 8, 2017 Page 10 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Cynthia and Morty Zetlin, M-B of 
Arlington. 

Pete Reilly (left), CBM with Mike 
Bennett, Ourisman of Virginia. 

From the left, Tim Jackson, Colorado Auto Dealers; 
David Regan, NADA legislative director; Daniel Jobe, 
Capitol Cadillac, NADA director, Maryland. 

Andy Koblenz, general counsel, NADA 

(left); John O’Donnell, WANADA.  

Ashley Noel, Cars.com; Harold 
Redden and Scott Ascher Fitzgerald 
Auto Malls.  

Kevin Reilly, Alexandria Hyundai (center) speaking 
to Daniel Jobe, Capitol Cadillac (back to camera) 
with Geoff Pohanka, Pohanka Automotive (right). 

Ann Hall (left) and Lynn 
Kitzmiller, VADA, MADA, 
respectively.   

MADA/VADA/WANADA Reception at NADA, New Orleans, Jan. 28, 2017 
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Ed Mullaney, WANADA (left) with 
Mark Zetlin, M-B of Arlington.  

Reception organizers (from left): Ethel Biensach, 
MADA; Kathy Teich, WANADA; and Natalie Toler, 
VADA. 

Patrick Watson, TrueCar, Reception sponsor. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Nancy Stringfellow (left) and 
Jackie Murphy, Malloy 
Automotive and WANADA, 
respectively.  

Holly and Mike Johansen, Rifkin 
Weiner Livingston, Reception 
sponsors.  

Company lawyers: Travis Martz, MADA (left) 
Gerry Murphy, WANADA. 

MADA/VADA/WANADA Reception at NADA, New Orleans, Jan. 28, 2017 

Dennis Stough, SunTrust Bank, Reception sponsor;  
Albert Scrimger, MADA; Andrew Trasatti, East West 
Lincoln 
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MADA/VADA/WANADA Reception Sponsors  

MADA, VADA and WANADA are grateful to this year’s generous sponsors: SunTrust, 

TrueCar, Armatus (formerly Armada) Chesapeake Petroleum, JM&A Group, Rifkin, Weiner, 

Livingston, Charapp & Weiss and Cox Automotive. 

         

 

 

 

 

 

 

 

Like NADA, WANADA is 100 years old in 2017 
Save the Date: WANADA Centennial Gala, April 1, 2017  
 
 As the champaign bottles uncorked for NADA’s 100 year anniversary at the 2017 

Convention in New Orleans, so, too, will they uncork for WANADA which is also 100 years old 

this year. 

 

A celebratory evening is planned to commemorate WANADA’s Centennial at the Mayflower 

Hotel in downtown DC where WANADA began in 1917.   

 

So please SAVE THE DATE! Saturday, April 1, 2017, Mayflower Hotel, Washington 

 

Invitation will be sent shortly to all WANADA dealers, Kindred-line members and industry 

colleagues. Those interested in planning ahead and reserving a room for the night at the 

Mayflower can contact Kathy Teich (202-237-7200 or kt@wanada.org). 

 

Stay tuned on what is shaping up to be the Washington Area New Auto Dealer Event of the 

Century! 

 

WASHINGTON AREA NEW AUTOMOBILE DEALERS ASSOCIATION  

Staying Ahead…   

 Local dealerships benefit consumers and local communities alike, through price competition 

that drives down prices and good paying jobs that drive local economies.  

      --Mark Scarpelli, 2017 NADA chairman 

     

  

 

 

      

        

mailto:kt@wanada.org

