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Snow burst covers Made Across America launch of the 2015 WAS
A winter scene out of a Currier &
Ives sketch from 19th Century
Washington, snow squalled on the Made
Across America event that kicked off
The Washington Auto Show’s Public
Policy Days on Jan. 21. But that didn’t
deter industry representatives or media
reporting the event at the foot of the U.S.
Capitol from moving forward. The
display featured a range of new vehicles
parked directly in front of the Capitol,
Washington Auto Show Chairman Kevin Reilly launches
driven there by teams of industry staff,
press conference for Made Across America with snow squall
journalists, and auto aficionados from
blurring U.S. Capitol in the background.
their corporate headquarters. Kia, for
example, was driven from the company’s plant in Georgia. David Kiley, president emeritus of
the International Motor Press Association and a coordinator of the event, drove a Cadillac CTSV from General Motors’ Lansing Grand River plant.
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“Are you all liking your taste of Michigan weather?” Rep. Debbie Dingell (D-Mich.) queried the
press from the outdoor, snowy podium. Dingell, who succeeded her husband, John Dingell, the
longtime auto industry advocate representing Detroit, continued in a more serious vein when she
said the auto industry “remains strong” and is the “backbone” of the American economy. “Seven
million jobs are impacted by this industry,” Dingell said.
Dingell was followed by Rep. Jim Jordan (R-Ohio), who echoed the Made Across America
theme on a lighter note: “You know how strong the auto industry is when it can bring together a
Democrat from Michigan and a Republican from Ohio.” Jordan, whose district includes a Honda
plant in East Liberty, Ohio, also spotlighted the significance of the jobs the auto industry brings
to American workers.
The two members of Congress were joined by Auto Show Chairman Kevin Reilly, Alexandria
Hyundai, Auto Alliance CEO Mitch Bainwol and Global Automakers CEO John Bozzella. Some
70 vehicles from 13 states represented the comeback of the auto industry from its 2009 collapse
to today’s robust U.S. vehicle market. It also represented the reality that so many vehicles today,
imports no less than Detroit Three brands, are “made across America.”

Mitch Bainwol, Auto Alliance, Rep. Jim Jordan (R-Ohio), Rep. Debbie Dingell (D-Mich.) and John Bozella,
Global Automakers

Washington Auto Show producer, John O’Donnell (left),
with WAS chairman Kevin Reilly, donning the ritualistic
Snow Hat for its mystical powers to prevent snow on the
Auto Show

Media, braving the snow on “Capitol Hill,” while covering
Made Across America

Made Across America was generously sponsored for the Washington Auto Show by MEMA.
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CARtalks on autonomous and connected driving, highway funding
“It’s not just about the horsepower, it’s about how we’re
integrating all this incredible technology,” said Sen. Gary Peters
(D-Mich.) in introducing the CARtalks symposium at the first
Public Policy Day, The Washington Auto Show (WAS) January
21.
The symposium, which spotlighted a number of authoritative
automotive observers covering a variety of timely topics, took
place in the historic Caucus Room in the House Cannon Office
Building on Capitol Hill in Washington.
Remembering a meeting at Chrysler headquarters in 2009 when
then-CEO Bob Nardelli said he might have to liquidate the
company without government loans, Peters said, “I’ve seen dramatic resilience in the auto
industry, with vehicle sales back on track, and I’m confident that America’s best days are
ahead.”
Sen. Gary Peters (D-Mich.)

University of Michigan’s living lab to test automated driving
“Motor vehicle crashes remain
the single biggest public health crisis
in the United States, costing $240
billion a year,” said Peter Sweatman,
director of the University of Michigan
Transportation Research Institute.
Why? Because roads are in poor
repair, drivers may be distracted by
their phones (a subject covered by
others speakers) and a huge wave of
aging baby boomers could resist
regulation of older drivers.
Media covering The Washington Auto Show CARtalks

The University of Michigan has
symposium in the historic Caucus Room of the Cannon House
designed a 32-acre campus facility,
Office Building
M City, with the types of situations
found in everyday driving: Intersections, roundabouts, traffic signs and signals, streetlights,
parked cars and obstacles, like construction barriers. M City, designed and built in cooperation
with the Michigan Department of Transportation, is designed to test both connected and
automated vehicle technology in what Sweatman called a “living lab.” The grand opening is
scheduled for July.
Sweatman predicted that within 10 years, much of our highway driving will be done by machine.

Why a Historic Vehicle Register?
The Historic Vehicle Association (HVA), the largest owner’s group in the world at more
than 300,000 members, created an automotive position in the National Historic Register at last
year’s Washington Auto Show (WAS). HVA President Mark Gessler told the WAS CARtalks
that the HVA has been working with the Heritage Documentation Programs of the Department of
the Interior to create criteria for inclusion in the Register.
Vehicles may be considered for inclusion if they are associated with important persons or events
or they demonstrate unusual craftsmanship. The HVA is the first to create a permanent archive of
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significant historic automobiles in the Library of Congress. The HVA staged an event on the
National Mall last year to celebrate the heritage of the American car, the first event of its kind,
Gessler said.
Last year at the WAS, a 1964 Shelby Daytona Coupe became the first motor vehicle in the
Register. This year, General Motors’ 1940 Futurliner No. 10 became the first truck to be part of
the Register. John Steinbeck’s truck, featured in his memoir of driving across America with his
dog, Travels with Charley, is also on the Register.

Cheap gas, SUVs and CAFE
Sharon Silke Carty posed a question that has been often
raised recently: “Are we about to lose all the gains we’ve made
because gas is cheap?” The editor-in-chief of AOL AutosAutoblog-AutoblogGreen was talking about the fuel economy
gains that seem on the verge of being wiped out by consumers’
migration to gas guzzlers in response to cheap gas.

CARtalks: Sharon Silke Carty,
editor-in-chief of AOL AutosAutoblog-AutoblogGreen

Automakers say they are not going back to producing more gas
guzzlers, Carty said. But, she added, “Consumers have shown they
have short memories.”

The upshot: “CAFE guidelines are changing the way the auto
industry interacts with consumers,” Carty said, as automakers
recognize the need to meet the guidelines no matter how gas prices
change. But consumers want to be high off the road when they drive, have a lot of room in their
vehicles and be comfortable. They are willing to embrace fuel-saving technology if they don’t
have to compromise on any of those desires.

Attacking congestion with a broader transportation policy
We drive more than 2.9 trillion miles a year, said Kevin
DeGood, director of infrastructure policy at the Center for American
Progress, and only 10 percent of that is driven by commercial trucks.
So far as the condition of American highways goes, however, “we have
a car problem,” DeGood said. There has been an exponential growth in
vehicle miles traveled and very little change in the condition of
highways.
Nearly three-quarters of all vehicle trips are less than nine miles. With
better design of our streets and communities, congestion could be eased
Kevin DeGood, Center for
if many of these trips were replaced by bicycling, transit and walking.
American Progress
DeGood spoke of the connection between housing development and
congestion, as many developments, for instance, have only one entry and exit.
His recommendations to deal with congestion:





A mileage-based user fee
An increase in the gas tax (also frequently advocated as a way to deal with our crumbling
infrastructure)
Congestion pricing
Renaming of the Highway Trust Fund to the Transportation Trust Fund and expanding it
to include bicycles, pedestrians and transit.
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Natural gas: A viable fuel source
Natural gas is an untapped resource for transportation use,
said the next CARtalks speaker, Kathryn Clay, vice president and
director of policy strategy at the American Gas Association. We have
enough domestic supply of natural gas to last more than 200 years,
yet we use petroleum for 94 percent of our transportation needs. The
use of natural gas has increased in other sectors, such as home
heating.
The United States is the world’s number one producer of natural gas.
Using more of it for transportation would help with our trade
CARtalks: Kathryn Clay,
imbalance, help improve fuel economy, lower greenhouse gases at
American Gas Assn.
the tailpipe and help with vehicle weight restrictions. And, said Clay,
an environmental objection is being addressed: There has been a downward trend in methane
emissions.
Clay acknowledged in the Q&A that we need a more robust natural gas infrastructure before
more natural gas vehicles can come to the U.S.

Regulations on connectivity in cars should recognize role of smartphones
“We can be connected with our smartphones at all times,
including when we’re driving – but should we?” asked Kristin Kolodge,
executive director of driver interaction and human machine interface at
J.D. Power and Associates.
Kolodge studies more than 60 technologies geared toward connectivity
and comfort. Consumers said the technologies should be standard
equipment on vehicles, at no extra charge. They want the technology,
but they want it to work – not like some cars’ multimedia or navigation
systems that are hard to use. Another technology, voice recognition, is
intended to reduce driver distraction, but has had quality problems. The
smartwatches coming on the market could increase driver distraction,
especially because the type must be small to fit on the watch.
On average, said Kolodge, we spend three hours a day in our vehicle,
and we expect to be accessible while driving. Future regulations on car
connectivity must recognize the role of smartphones in everyday life.

CARtalks: Kristin
Kolodge, J.D. Power and
Associates

The Washington Auto Show is grateful to MEMA and Roll Call for their generous sponsorship
of CARtalks.
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WAS Media Day, onsite, begins with Newsmaker Breakfast and
Cadillac’s President de Nysschen

Melanie Batenchuk,
president, Washington
Automotive Press
Association, breakfast cosponsor

Johan de Nysschen, Cadillac
Global president, keynoting
WAS Newsmaker Breakfast

David Kiley, president
emeritus of International
Motor Press Association,
breakfast co-sponsor

Media Day onsite at the 2015 Washington Auto Show (WAS) began Thursday, Jan. 22,
in the Walter E. Washington Convention Center for a full day of press announcements and
presentations by government and industry luminaries. The Newsmaker Breakfast, sponsored
jointly by the Washington Automotive Press Association (WAPA) and the International Motor
Press Association (IMPA), provided a good warmup. Auto Show Chairman Kevin Reilly
recollected his start at the Auto Show as a college student in the Hyundai exhibit 27 years ago,
and marveled at the technological advances, such as accident avoidance, now on the show floor.
“The Washington Auto Show is the intersection of industry and government, so in the end we
create great cars and good policy,” Reilly said.
WAPA President Melanie Batenchuk praised the WAS Made Across America event held on
Jan. 21, one day earlier, for showcasing the positive economic impact the auto industry has on
the economy. Said IMPA president emeritus David Kiley, “This is an industry that moves the
country, literally.” He marveled that nearly 17 million new vehicles are expected to be sold this
year, up from 10 million just a few years ago in the depths of the recession. Daniel Jobe,
president of Capital Cadillac Co., then came forward and introduced the industry keynote
speaker, Cadillac Global President and Executive Vice President of General Motors Johan de
Nysschen.
Mr. de Nysschen spoke contextually about Cadillac’s 112-year history and bright future.
“The forecast for Cadillac has turned positive,” de Nysschen said. “Cadillac now produces
driver’s cars, with expressive design, riding dynamics and craftsmanship.” GM’s luxury division
will have eight all-new vehicles by the end of the decade, with an investment of more than $12
billion. In this connection, de Nysschen said Cadillac will recruit dealers to open boutique stores
focusing on GM’s luxury brand.
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The V-Series is Cadillac’s latest new
lineup, and de Nysschen showcased the
CTS-V at The Washington Auto Show.
With 640 hp, it is the most powerful
car in Cadillac’s history, boasting a top
speed of 200 mph, “ideal for the
Capital Beltway,” de Nysschen
quipped.

Attendees at the WAS Newsmaker Breakfast with Cadillac
President Johan de Nysschen

On March 31, Cadillac will introduce
the CT6, a top level large sedan with
advanced body structure and advanced
weight reduction, thanks to mixed
materials used in its composition.

“[Weight reduction] is the rocket
science of automotive technology today,” de Nysschen said. The large CT6 will be as fuelefficient and agile as a midsize vehicle.
Later this year, Cadillac will introduce start-stop technology and cylinder deactivation as two
ways to save on fuel consumption. The company will continue to explore alternative powertrains
such as the concept EV shown in Detroit earlier this month, along with plug-in hybrid and
battery technology, said de Nysschen.

Ford shows off new Mustang, highlights its role as exporter
Ford used The Washington Auto Show (WAS) to officially
launch the 2015 Mustang to more than 100 global markets. In
keeping with the “Made Across America” theme of the show, Ford
Group Vice President Ziad Ojakli said the Mustang has a huge
impact on the U.S. economy, with parts from 25 states. The car
will be shipped from eight ports in five states.

Ford’s Ziad Ojakli at WAS
Media Day








“Many don’t realize that the auto industry is the number one
exporter in the U.S.,” said Ojakli. While in Washington, Ford will
be pushing lawmakers for rules banning currency manipulation,
which Ojakli called the 21st century barrier to free trade.
Ojakli highlighted several of Ford’s achievements on the
environmental and technology front:

The EcoBoost engine, which lowers fuel
economy through smaller size,
turbocharging, fuel injection and variable
valve timing.
The all-aluminum F-150, which weighs
substantially less than its predecessor.
The expansion of SYNC, Ford’s in-car
communications and connectivity system.
More than 10 million SYNC-equipped
vehicles are on the road globally.
Further research of semi-autonomous
vehicles, which Ojakli said, Ford would
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announce in opening a new Silicon Valley research lab to study connectivity, mobility
and autonomous vehicles.

Auto industry employs 1.5 million, new study finds, 710,000 at
dealers
Automakers, suppliers and dealers directly employ 1.5 million Americans, according to a
comprehensive study by the Center for Automotive Research presented at the Auto Show Media
Day by Kim Hill, CAR’s director of sustainability and economic development strategies. Of
those, 710,000 are employed by new car dealers. When intermediate and spinoff jobs are added,
the industry generates an astounding 7.25 million jobs, $500 billion in compensation and $64
billion in personal income tax payments.
“Additionally, the industry has a significant influence on many other sectors as diverse as
construction, machinery, legal, computers and semiconductors, financial, advertising, education
and health care,” said Hill.
Funding for the study was provided by the Alliance of Automobile Manufacturers. CAR is
working with NADA on a more detailed report on the economic impact of different dealership
departments.

Energy Sec. Moniz announces $56M funding program at WAS
to support fuel-saving technology, clean transportation
Energy Secretary Ernest Moniz, the U.S.
keynote speaker on Media Day at The Washington
Auto Show (WAS) announced a $56 million fund for
new technologies that improve fuel economy and
support alternative fuels and clean energy.

DOE Sec. Moniz at 2015 WAS Media
Day with WAS Chairman Kevin Reilly

Issues covered by the fund include advanced batteries
and electric drive R&D; lightweight materials;
advanced combustion
engines; R&D for enabling
technologies; and fuel
technologies, such as
natural gas.

“Our job is to try to advance these automotive technologies,” said
Secretary Moniz. “We don’t want to pick the market winner.”
Moniz said that DOE is following two paths: Pushing efficiency in
traditional vehicles; and creating and refining new technologies, such
as hydrogen fuel cells and plug-in electrics. Programs, such as EV
Everywhere, created two years ago, cut petroleum use and reduce
greenhouse gas emissions.
DOE is pushing for the development of advanced vehicle
technologies, with an emphasis on bringing the costs down. Within
10 years, said Moniz, plug-in hybrids should be as affordable as
today’s traditional vehicles. Through research funding, DOE also
seeks to shorten the time needed to develop the technologies.

DOE Sec. Moniz (left) with
Jim Kliensch and Robert
Bienenfeld of Honda
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Moniz mentioned the fuel cell vehicles at The Washington Auto Show from Hyundai and
Toyota, with a concept FCV from Honda. By 2017, BMW, Daimler, Ford and GM will have
their own FCVs.

Toyota introduces Mirai, envisions ‘hydrogen society’
When Toyota rolled out its Mirai hydrogen fuel
cell vehicle on Media Day at The Washington Auto
Show it wasn’t just showcasing a new model. It was
introducing what company vice president of business
strategy Nihar Patel calls a “hydrogen society,” though
he said it could take 100 years to achieve.

WAS Media Day: Toyota Mirai hydrogen
fuel cell vehicle

The 2016 Mirai (Japanese for “future”) will have a
range of 300 miles, can be refueled in less than five
minutes and will be for sale in California in the fall.
Toyota plans to sell fewer than 200 units in 2015 and
produce 5,700 by the end of 2017.

The biggest challenges are affordable pricing and infrastructure, Patel said. The initial price is
$57,500, but $13,000 in federal and state incentives means California customers will be able to
lease the car for 36 months at $499 a month. The initial customers will get free fuel and the car
can provide power and energy to the customer’s home.
Patel is convinced hydrogen will be the primary fuel for the next 100 years. But, he said, “We
cannot have the car without the infrastructure.” So Toyota is working with states in the Northeast
and on the West Coast to build hydrogen fuel stations, and will urge Maryland and DC to start a
similar network. The company will also lobby the U.S. Congress to revive the hydrogen vehicle
incentives that expired last year.

BMW, VW collaborate on EV express charging corridors on both
coasts
BMW and Volkswagen announced at The Washington Auto Show that they were
working together with ChargePoint, the largest electric vehicle charging network, to create
express charging corridors along the east and west coasts. In the initial phase, ChargePoint aims
to install nearly 100 DC Fast chargers on the two coasts. The chargers will be available to any
EV, not just BMWs and Volkswagens. EVs will be able to get an 80-mile range from a 30minute charge.
“Our goal is to get everyone behind the wheel of an EV,” said Pasquale Romano, ChargePoint
CEO. He wants people to be able to use an EV as their only car.

Volvo focuses on autonomous driving
Volvo executives discussed another frequent topic at The
Washington Auto Show (WAS) during Media Day, namely, autonomous
driving. Marcus Rothoff, the company’s autonomous driving director,
presented the Volvo Vision 2020. “Nobody should be killed or seriously
injured while in a new Volvo car,” he said. Volvo’s longer term vision is to
design a car that should not crash. Autonomous driving will be a big part
Marcus Rothoff of
Volvo
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of meeting those goals, as researchers seek to find ways that drivers can take back their time, but
use time in a safe way.
Volvo’s Project Drive Me 2017, an autonomous driving research project, is a joint venture with
the City of Gothenberg, Sweden; Swedish Transit; and Transport Styrelsen, the Swedish
transportation agency. The goal is to bring 100 self-driving cars to customers by 2017, Rothoff
said.

Hyundai presents AFVs, Blue Link connectivity
Hyundai hit on two major themes of the show as it talked
about its alternative fuel vehicles and described the connectivity
functions of its Blue Link smartwatch app.
Michael Deitz, Hyundai senior group manager, first mentioned the
new Azera, which has not arrived in all showrooms yet. The plug-in
Tucson will arrive in dealerships by late summer, and the next
generation Sonata hybrid will be available by late spring 2016.
Hyundai’s Blue Link smartwatch app has many features that can be
merged in the car and on the phone: emergency assistance, automatic
collision notification, remote start, remote door lock, remote climate
control, maintenance alerts delivered to the phone or vehicle. Dealers
can also connect with their customers through Blue Link.

Michael Deitz, Hyundai senior
group manager

The In-Vehicle Car Care App, introduced in January, delivers used car guides, service schedules
and other resources for customers. The Vehicle Safeguard Alerts In-Vehicle App is designed for
parents who want to coach their teens, with range and speed alerts.

Chrysler shows new 300, UConnect radio

Andy Love, Chrysler
Product Marketing

WAS producer John O’Donnell doing the Drive Time show
with NBC4, Media Day onsite, Jan. 22, Chrysler display

Chrysler product marketing chief Andy Love came to the WAS Media Day to showcase the new
Chrysler Z, with updates of the front and back end and a more aggressive, powerful stance. It has
360 hp and gets 31 mpg, the top in its class. The Z offers more than 80 safety features, including
lane departure warning and collision warning with brake assist. All-wheel-drive is available and
is fully disconnecting, so it is in use only when needed. Prices for the different trim levels range
from $31,395 to $42,395. Competitors are the Hyundai Genesis and Cadillac CTS, said Love.
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The Chrysler event also featured the UConnect radio, introduced at the Consumer Electronics
Show earlier in January. UConnect offers downloadable apps and WiFi capability. Through
UConnect, the car owner can use a smartphone to remote start the car or lock the doors, with no
limit on range.

Luxury Green Car, Green SUV, Green Car Technology winners
In announcing this year’s expanded Green Car awards, Green Car Journal editor Ron Cogan
said that the winners improved fuel efficiency and lowered greenhouse gas emissions without
sacrificing the safety, functionality and performance that consumers demand.
“Today, if you want a more environmentally positive vehicle – even an aspirational sedan or
coupe, SUV or pickup – they’re out there in growing numbers,” Cogan said.
The winners: Jeep Grand Cherokee EcoDiesel, Green SUV of the Year; BMW i8, Luxury Green
Car of the Year; and the aluminum-bodied Ford F-150, Green Car Technology Award.

Ron Cogan, Green Car Journal (left in all photos above) presents Green Car Awards to Ford, BMW and Jeep. From the left, Ford
150, all aluminum, Green Car Technology, Ziad Ojakli, recipient; BMW i8, Luxury Green Car, Dave Buchko, recipient; and the Jeep
Grand Cherokee, EcoDiesel, Green Car SUV, Gerry Weibman, recipient

Kiplinger’s picks for new car values
For the first time this year, Kiplinger used Media Day at The Washington Auto Show to
announce its Best New Car Values, based on performance, value and safety. Resale value at
three and five years, five-year total ownership costs and fuel efficiency based on annual fuel
costs are factored into value. For each category, Kiplinger’s chose Best New Entry and Best in
Class winners.
Sedans under $20,000 – Best New: Honda Fit. Best in Class: Mazda 3
Sedans $20,000 to $25,000 – Best New: Volkswagen Golf TDI. Best in Class: Ford Fusion
Sedans $25,000 to $30,000 – Best New: Subaru Legacy. Best in Class: Volkswagen Passat TDI
Sedans $30,000 to $40,000 – Best New: Toyota Camry V6. Best in Class: Honda Accord V6
Sedans $40,000 to $50,000 – Best New: Acura TLX. Best in Class: BMW 3 series
Sedans $50,000 and over – Best New: Hyundai Genesis V8. Best in Class: Mercedes-Benz Sclass sedan
Sports cars – Best New: Ford Mustang. Best in Class: Chevrolet Corvette
Wagons – Best New: Subaru Outback. Best in Class: Toyota Prius v
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Minivans – Best New: Kia Sedona. Best in Class: Honda Odyssey
Small crossovers – Best New: Lincoln MKV. Best in Class: Subaru Forester
Midsize crossovers – Best New: Nissan Murano. Best in Class: Jeep Grand Cherokee
Large crossovers – No new introduction. Best in Class: Ford Explorer
Truck-based SUVs – Best New and Best in Class: Chevrolet Tahoe
Midsize trucks – Best New and Best in Class: Chevrolet Colorado
Full-size trucks – Best New: Ford F-150. Best in Class: Chevrolet Silverado

Washingtonian VIP visitors during 2015 WAS Media Day

(From the left) Kevin Reilly, WAS chairman;
Mark Rosekind, NHTSA administrator;
Anthony Foxx, Sec. of Transportation; and
John O’Donnell, WAS Producer

Rep. Steny Hoyer (D-Md.) minority whip
(center) flanked by Kevin Reilly, WAS
chairman (left) and John O’Donnell, WAS
producer (right)

Thought of the Week…
We cannot have a strong middle class without a strong manufacturing industry and we cannot have a
strong manufacturing industry without a thriving auto industry.
--Sen. Gary Peters (D-Mich.) at the WAS CARtalks
Symposium on Capitol Hill Jan. 21, 2015

Next WANADA Bulletin, Washington Auto Show Special Part 2, to cover Public Days Jan. 23 – Feb. 1
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