
DC Area Auto Tech Competition 
Wednesday, March 10  

W ith auto tech training and     
recruitment receiving 

greater attention, dealers 
are invited to see for 
themselves the fruits of 
their association’s efforts 
in this area at WANADA’s 
annual Washington Area Automotive Technol-
ogy Competition, to be held on Wednesday, 
March 10 at 10:00 a.m. at Montgomery College’s 
Homer S. Gudelsky Institute for Technical Edu-
cation (GITE). 
 Sponsored by WANADA, Snap-On Tools 
and BG Products, who award prizes to all partici-
pants, the competition features teams of two auto 
tech students from high schools in Montgomery 
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A n all-out effort to attract 
returning military veter-

ans and tech-savvy students to 
rewarding, high-paying auto-
motive-related jobs was an-
nounced last week by Automo-
tive Retailing Today (ART). A 
major part of this new initia-
tive will be a new Website 
with extensive career and 
training information. 
  Speaking before the      
February meeting of the Wash-
ington Automotive Press Association, ART Chair-
man James Willingham paraphrased a Marine 
Corps recruiting slogan and pointed out that auto 
dealers “are not just looking for a few good 
men…and women.  There are tens of thousands of 
unfilled career positions available right now. 

“It’s an employee’s market in my industry,” he 
said. “At a time when all of us are hearing a lot 
about a jobless recovery in our country, auto deal-
ers are hanging out a big ‘Help Wanted’ sign. A 
key focus of the current presidential election cycle 
is on the urgent need to create more jobs that pay 
a living wage.  Well, we’ve got them—lots of 
them. Now we need qualified people to fill the 
openings.”  

(Continued on page 2) 

Auto Dealers Put Out “Help Wanted” Sign  
New Website Targets Returning Military, Students for Tech Jobs 

AUTO TECH UPDATE: 

SAVE THE DATE: 

BMW’s Tom McGurn puts out the “Help Wanted” sign at the ART press confer-
ence. Above right, from left, WANADA Chairman Dennis Rippeon, 2003 NADA 
Chairman Alan Starling, Assistant Secretary of Labor Fred Juarbe, ART Chairman 
James Willingham and Washington Area NADA Director Geoff Pohanka. 
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  The Bureau of Labor Statistics has set the 
shortage at 35,000 annually through 2010, and a 
recent nationwide survey of auto dealers by 
Wirthlin Worldwide shows that a majority believe 
they need to hire at least one new technician in the 
next six months; and the average number of new 
technicians needed is 2.1 per dealer.  

Holding up a “Help Wanted” sign, Tom 
McGurn, ART vice chairman and general man-
ager of Retail & Industry Relations, BMW of 
North America, stressed the need to get the word 
out to peers, parents and school counselors that 
today’s franchised new auto dealership service 
centers offer clean and safe working environ-
ments, challenging technology, high pay (a na-
tional average approaching $50,000, with six fig-
ure potential) great benefits and opportunities for 
career advancement and mobility. 

“If these jobs are so great, why aren’t people 
filling them?” asked McGurn. “Maybe the anal-
ogy from the movie Field of Dreams is appropri-
ate: if people understand the opportunity, they 
will come. They will also understand that job 
creation is another example of the positive and 
ethical contributions automobile dealers make to 
their communities every day.”  

ART, which represents all major auto manu-
facturers and franchise dealers associations, is us-
ing two recruitment strategies: 
 Hire the Heroes focuses on linking auto-
mobile dealers with separating members of the 
armed forces in order to tap into a rich talent pool 
of skilled workers. It also provides veterans with 
easy access to good jobs to ease the transition to 
civilian life. Dealers are being encouraged to con-
tact military job placement Websites to list job 
openings. 
  Many veterans have technical skills and 
training that are ideal for the transition to a career 
in an automobile dealership. Their military work 
experience can also buttress credits towards pro-
fessional ASE certification. Additionally, many 
recent veterans are eligible for Department of 
Veterans Affairs educational benefits, including 
reimbursement for the cost of taking ASE certifi-
cation tests – an attractive benefit for veterans and 

(Continued from page 1) 

dealers alike.  Employers also benefit from the dis-
cipline, maturity and team skills that are part of the 
military experience. 

autojobstoday.org, the second recruitment strat-
egy, is a new online resource for military person-
nel, students and others interested in understanding 
the auto technician training requirements and ca-
reer path. Designed in collaboration with the mili-
tary and educational professionals, it includes in-
formation about careers, salaries and available 
training, and it serves as a clearinghouse for the 
auto industry’s service technician career program 
information. 

At www.autojobstoday.org, job seekers can 
search for automotive training programs in their 
own state. Military veterans, as well as parents, 
educators and students, can enter the site through 
customized portal pages that feature shortcuts to 
information tailored to their backgrounds and inter-
ests. Autojobstoday.org also links to job sources, 
including state and local dealer associations, auto 
manufacturers, and military and Department of La-
bor job banks.   
  ART will also continue to promote Auto-
motive Youth Educational Systems (AYES), as a 
long standing dealer-manufacturer initiative that 
links local schools with dealers in the community 
to provide education on today’s sophisticated auto-
mobiles, offering on-the-job experience and stu-
dent mentoring from experienced professionals. 
 For more information on ART, visit 
www.autoretailing.org. 

Help Wanted 

Chief Warrant Officer Kurt A. Schultz of the Army Me-
chanical Maintenance Center was an articulate spokes-
man for ART’s “Hire the Heroes” program. Speakers 
also included, from left, ART Chairman James Willing-
ham, BMW’s Tom McGurn, and Marine Corps Lt. Col. 
Robert Hohman. 
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County, Md.; Prince George's County, Md.; Fairfax County, Va;  Loudon County, Va; Prince  William 
County, Va. and the District of Columbia. This next generation of techs will battle it out to determine who will 
represent the region in the National Automotive Technology Competition at the New York Auto Show in April, 
where tech competition winners from around the country compete for over $3 million in scholarships and prizes. 

A team of professional automotive technicians and instructors will judge each team as they rotate through five 
20-minute stations and complete job sheets composed of the following areas: measuring use of a micrometer; bat-
tery, alternator and starter testing; on-board diagnostic troubleshooting on a 2004 Audi A4; alignment interpreta-
tions; and a 15-question, ASE-based written test prepared by WANADA.  

Last year’s competition was won by Caroline Gibson and Kyle Houghton of Fairfax County. 
“We hope dealers or their representatives come to see this formidable competition, which is one of the high-

lights of WANADA’s on-going and expanding automotive education programs,” explains Nick Champeau of 
WANADA.  
 The Homer S. Gudelsky Institute for Technical Education is a public-private joint venture providing 
state-of-the-art technical education and training opportunities for the community. The programs are a direct result 
of ongoing partnerships with local business and industry, including WANADA, to identify and respond to the 
technical training needs of our community. The Institute offers instructional programs in four primary areas using 
eight instructional delivery options.  
 The Gudelsky Institute is located on the campus of Montgomery College at the corner of Route 355 and 
North Campus Drive (301) 251-7905.  The host will be Patrick Devlin, the director of Gudelsky’s automotive 
programs.  

Auto Tech Competition (Continued from page 1) 

Washington Beltway Home to Two of America’s Worst Traffic Bottlenecks 
As Congressional debate continues on long-

overdue highway legislation needed to fund road 
and bridge improvement projects, a new report by 
the American Highway Users Alliance is adding 
urgency by ranking the nation’s worst highway 
bottlenecks, including two on the Capital Beltway 
in Maryland.  

The report, released last week, entitled 
“Unclogging America’s Arteries: Effective Relief 
for Highway Bottlenecks (1999-2004),” ranks the 
I-270/I-495 interchange as America’s 7th worst 
traffic bottleneck – blaming the site for more than 
19 million hours of delay each year.  

The other Washington-area bottleneck in the 
“Top 20” is the I-95/I-495 interchange in Mary-
land, ranked #15 in the country. While the notori-
ous “Mixing Bowl” Springfield interchange in 
Virginia has fallen off the rankings thanks to on-
going reconstruction at that site, Washington’s 
two top bottlenecks were also ranked in the origi-
nal 1999 report. 

Besides identifying the worst bottlenecks in the 
DC area, the study finds that making modest im-
provements to bring traffic flow to minimum ac-
ceptable levels at these sites would yield tremen-

dous benefits, despite 
factoring in additional 
delays during recon-
struction and annual 
traffic growth pro-
jected by the Mary-
land transportation 
department. In the 
case of the I-270/I-495 
interchange, improve-
ments over the 20-year useful life of the project 
would mean:  
• 5,942 fewer crashes (including 24 fewer 
fatalities and 2,918 fewer injuries)  
• Reductions in emissions of carbon monoxide 
by 63 percent, smog-causing volatile organic 
compounds by 59 percent and carbon dioxide (a 
greenhouse gas) by 82 percent  
• Fuel savings of more than 619.8 million 
gallons  
• More than 50 minutes in time savings per 
round-trip for the average commuter. 
 The entire study can be seen on 
www.highways.org. 
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Enclosures: 
• DC Area Auto Tech Competition information sheet 
• ASE Certification Test Registration Booklet, poster, and Tech News 

FOOTNOTES 

THE Best Shot Ever! 
 
 "That was THE best shot I have ever hit," said 
Paul Lewis (left) of Potomac, MD, the winner of the 
new Chrysler Crossfire sports car in The Washington 
Auto Show’s “Closest-to-the-Pin Golf Contest, spon-
sored by the Washington Area Chrysler Dealers. A 
regular at the public course in Poolesville for the past 
20 years, Lewis has a handicap of 20. He entered the 
contest on the first day of the auto show and was 
selected as one of the 10 finalists before hitting his 
“best shot ever.” Here he takes the keys to his new 
Crossfire from Rory Schick of Manassas Chrysler. 
Congratulations Paul! 

NADA Offers Timely, New F&I Training Video for Dealers 
  NADA has unveiled a new training video for its dealer members entitled, “F&I: Absolute Integ-
rity... 100 Percent of the Time.” The video is part of an NADA training package that includes a 30-page 
study guide to help dealers assist consumers in the finance and insurance (F&I) process while purchasing 
a car. "NADA recognizes the need for greater transparency in dealer-assisted financing, and this program 
is one step toward that goal by giving dealers the information they need to communicate effectively with 
their customers," said NADA Chairman Charley Smith. The video stresses the importance of building 
consumer trust in every transaction through the use of strong listening skills, the practice of high busi-
ness standards and strict compliance with the law. NADA members may order the 45-minute video in 
VHS or video CD format, with the study guide included, by visiting www.nada.org/mecatalog, or by 
calling NADA at 800-252-6232, ext. 2, or 703-821-7227. 
 
Booster Seat Coupons, Consumer Brochure Available 

As part of its "Boost for Safety" campaign, NADA has obtained discount coupons for the purchase of 
a child safety seat at any "Babies 'R' Us" or "Toys 'R' Us" store and has a booster seat consumer educa-
tion brochure available to member dealers. Discount coupons, in boxes of 500 each, are available by re-
quest on a first-come, first-served basis until Feb. 27. The coupons expire March 31, 2004.   

NADA also has brochures for dealers to use, entitled "A Parents Guide to Buying and Using Booster 
Seats." The brochures and coupons may be requested by e-mailing rwhite@nada.org. Limited quantities 
are available. Dealers may have additional brochures printed locally by requesting and using the elec-
tronic brochure file.  
 The booster seat "tool kit" for hosting dealership-based child safety seat events was mailed to 
members last November, and a copy is posted at http://www.nada.org/boostforsafety. 

An Historical Perspective…  
 We are responsible to do our duty.  God is responsible for the consequences of that. 

            -- Gen. Thomas Stonewall Jackson                                                                
     Regarding the execution of deserters in his command                                 


