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Ford’s Mulally, EPA’s Jackson to Kick Off WAS Public Policy Days

Ford CEO Alan Mulally to Deliver Public Policy Day OEM Keynote Presentation
EPA Administrator Lisa Jackson to Open Advanced Technology Superhighway Pavilion

Ford CEO Alan Mulally

Public Policy Day Onsite at The 2010 Washington Auto
show (January 26, Walter E. Washington Convention
Center) is set to roll out a full day’s agenda, from 8:00 am
—5:00 pm, with a stellar line up of speakers and
presentations befitting the global show the WAS has
become.

Underscoring this is the OEM keynote presentation at
10:00 am by Alan Mulally, president and CEO of Ford
Motor Co., followed at 12:30 pm by the public sector
keynoter, Lisa Jackson, administrator of the EPA. Still
later during the WAS PPD OnSite are the
government/industry conferences of the SAE
International and EDTA.

Mulally will deliver the manufacturer keynote address to
journalists from around the world as well as invited
public and private sector officials in what is expected to
be a straightforward, but illuminating, presentation on the
current state of the world auto industry and where it is
headed. Mulally, who came to Ford from Boeing three

years ago, has successfully led Ford to a dramatic turnaround in its fortunes without taking
bailout money from the federal government. He has relied instead on significant cost cutting,
shedding non-core automotive divisions and products and focusing the company on the
development of “world car and truck” platforms that can be easily modified for given markets
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and sold profitably. Ford recently received the unusual distinction of winning, both the North
American Car and Truck of the Year Awards for its new Fusion Hybrid and Transit Connect
vehicles at this week’s Detroit Auto Show.

"He has shown you the difference that one individual can make," AutoNation CEO Mike
Jackson told Reuters on Monday of this week.

“We can’t think of a better individual than Alan Mulally to deliver the OEM exhibitor keynote
address,” said Washington Auto Show chairman Charles Stringfellow. “He exemplifies the new
dynamic of the global auto industry and the theme of the 2010 WAS “Change Happens Here.”

Environmental Protection Agency administrator Lisa Jackson
will be playing a major role in the shaping of the auto industry

in the years ahead as the agency she leads is now responsible for
both tailpipe emission and fuel economy regulation, as well as
how the U.S. will deal with controlling smog and other
hazardous airborne pollutants. It’s entirely appropriate, then, that
she will be opening the Advanced Technology Superhighway
pavilion at The WAS which was designed to demonstrate the
very technology the auto industry will be relying upon to meet
the standards her agency is putting in place. “As Lisa Jackson
demonstrated last year in her visit to The WAS, the EPA on her
watch is fully prepared to work cooperatively with the industry
to develop workable solutions to environmental concerns,” said EPA Administrator
WAS producer Gerard Murphy. “We are fortunate to have her back
this year not only to open the ATS, but also to get her views on
how she hopes the auto industry and her regulatory agency will work together for the common
good,” Murphy said.

Lisa Jackson

Stefan Jacoby, CEO of Volkswagen Group of America to Headline
Green Car Summit Panel

Stefan Jacoby, the CEO of VVolkswagen Group of America,
and a man with a very ambitious plan for growing his company’s
presence in the U.S. market to 800,000 units, will be the lead
symposium speaker at the Green Car Summit on Capitol Hill on
January 25.

The Summit is the kick-off event for The 2010 Washington Auto
Show and the first Public Policy Day. The event is produced for The
WAS by The Green Car Journal. It will take place in the Caucus
Room of the Cannon House Office Bldg., beginning at 1:30 pm on
Monday, January 25, and will be in the form of a panel discussion on
how to sustain personal mobility for the American public while
minimizing or eliminating damage to the environment. The panel
discussion will be moderated by noted Washington Post automotive

writer, Warren Brown.

Joining VWo0A’s Jacoby on the panel will be: Brian Wynne, president of the Electric Drive
Transportation Association; Sidney Goodman, vice president at Better Place; Nancy Gioia,
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director of Global Electrification at Ford Motor Co.;

Scott Becker, senior vice president at Nissan North \
America; Dr. Alan Lloyd, president of the International GBEEmAnE
Council on Clean Transportation; and Kevin Czinger, E| ‘

president and CEO of CODA Automotive.

Ron Cogan, editor and publisher of The Green Car Journal will make the introductory remarks at
the event and on the following day will announce the winner of the 2010 Green Car Vision
Award ", during Public Policy Day OnSite at The Washington Auto Show. The 2010 finalists
include the Nissan Leaf, CODA Sedan, Ford Focus BEV, Mercedes-Benz F-Cell, and Toyota
Prius PHV. “These vehicles represent the most promising and forward-looking approaches
today, including battery electric, plug-in hybrid and hydrogen fuel cell vehicles,” Cogan said.

For more information on the Green Car Summit and Vision Award please visit:
www.washingtonautoshow.com.

Advance Technology Superhighway Pavilion Delivers Abundance
of Cutting Edge Technology

All Major Automakers Join Allied Industries and Government Agencies in 41 Exhibits Showcasing
the Future of the Auto Industry

The theme of the The 2010
Washington Auto Show is “Change

Happens Here” and true to that the advanced teCh nOlOgy
motto the signs of change will be S U P E R H I G H WAY

on full display at the Advanced
Technology Superhighway

pavilion, a dedicated 65,000 square A showcase of safety and

foot area on the main floor of the green car innovations.
show where fifteen automakers and

a host of allied industry exhibitors
and government regulatory
agencies will be showcasing the latest in drive technologies, fuel systems, infrastructure support,
safety advances and alternative fuels. “There is going to be a wealth of cutting edge technology
displayed here, but what you will really be seeing in this pavilion is the future of the auto
industry and how the role of the automobile in society will be detemined and regulated,” said
WAS chairman Charles Stringfellow.

“Anyone with an interest in seeing where automotive design and U.S. regulatory policy intersect,
needs to tour this pavilion,” said WAS producer Gerard Murphy. “We are confident this is the
most exhaustive display yet put together dealing with the future place for the automobile in
society,” he added.

Here is the list of those companies and organizations that will have displays in the ATS pavilion:

Automakers — Audi, BMW,Chrysler, Ford, GM, Honda, Hyundai, Jeep, Dodge,Ram, Kia, Lexus,
Mercedes Benz, Nissan, Toyota, Think, Volkswagen and Volvo.


http://www.washingtonautoshow.com/
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Allieds — Auto Port, Borg Warner, Bosch, Boulder Electric Vehicle, Bright, ClipperCreek, Inc.,
Columbia ParCar, Evolve-it, Magna International, Novozymes, OnStar, Phoenix Motor Cars,
Quantum Technologies, Ricardo, Inc., Scuderi engines, Smith Electric Vehicles, UQM
Technologies and Wheego Electric Vehicles.

Regulators and specialty groups — Department of Energy, Department of Transportation, Diesel
Technology Forum, Electric Drive Transportation Association and the Environmental Protection
Agency.

Students and Mentors Gather for Start of ADEI Spring Tech
Training Semester

More than 30 students enrolled in WANADA’s Automobile Dealer Education Institute
(ADEI) Technician Training Program, their dealership mentors, Montgomery College staff,
Montgomery Works representatives, and other supporters of the program gathered at the
Gudelski Center on the MC Rockville Campus this week to begin the spring semester of the
unique program to train future technicians.

The ADEI program places post-high school
students in fulltime service department
positions with WANADA member dealers
and arranges for once per week, in-
classroom technical instruction with a
NATEF-Certified instructor at Montgomery
College. ADEI also partners with the
Northern Virginia Community College
network to offer a similar program in
Fairfax and Alexandria.

Recently recognized by The Bill and

Melinda Gates Foundation as a “model 0f | 151 Martinez of DARCARS College Park VW Nissan
school to work programs,” the ADEI receives his Raffle Prize at the bi-annual ADEI Mentors

Technician Training Program is a two-year luncheon at Montgomery College.
curriculum that runs for eight weeks in the Joining him are (m) Jake Kelderman, ADEI Services
spring and fall and involves instruction in director and (r) Wil DesJardin; ADEI Field Supervisor.

all the auto repair disciplines as well as
providing one hour each week of manufacturer specific training. Students are prepared to take
and pass Automotive Service Excellence (ASE) exams in various areas of automotive repair, and
many of the 200 plus students who have gone through the program and are gainfully employed
with dealers have gone on to become master technicians.

Cost of the tuition, readily recouped within the first month of the technician’s employment, is
covered by the participating dealership, and support of the program is defrayed by grants from
various government entities and private foundations.

ADEI currently has a number of candidates waiting to be placed and is soliciting WANADA
dealer partners. For more information on the ADEI program contact Bill Belew at (202) 237-
7200 or bb@wanada.org. Detailed information can also be viewed at www.adei-programs.org.
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City of Rockville May Ease “Open Space” Requirement

The City of Rockville, which had proposed a new zoning requirement
that would call on local businesses developing land to use as much as 20
percent for “Public Open Space” or pay a stiff fee of $3 per square foot in lieu
of providing for it, is now considering an adjustment to that plan that would
allow for “proportionality.”

Under an amendment proposed by the staff of the Planning Division of the
Rockville Community Planning and Development Agency, public use space allocation would be
done on a proportional basis in relation to the percentage of gross floor expansion to be done. For
example, if the business was planning a 75% increase in existing gross floor space only 15% of
that expansion would need to be dedicated to open space and/or taxed with the “in lieu” fee. The
staff is recommending the change in light of the fact that nearly all of Rockville is already
developed and proportional expansion is the norm.

The staff also noted that the city may wish to follow the recently adopted Montgomery County
guidelines on open space requirements for new commercial/residential zones which call for a
10% allocation for open space.

The proposals came to light at a City Council work session held earlier this week, where
WANADA dealer member Sue Seboda of Congressional Motors spoke in support of the
proportional amendment while recommending that the entire matter be put under further review.
There are 1000 acres of zoned mixed use space in the city that are subject to the 20% public
space requirement, suggesting that the open space requirement burden will fall heaviest on small
landowners.

The Planning Division is scheduled to introduce a resolution and proposed ordinance on the
matter January 25, with adoption proposed as early as February 8. Impacted WANADA
members in the city of Rockville are urged to contact WANADA with their concerns and input.

2010 State Legislative Season Kicks Off This Week

MD Legislators to Revisit Dealer Sales Rep Incentives,
VA Counterparts To be Presented with Franchise Law Expansion

The state legislative sessions in Maryland and Virginia, which both commence this week,
are expected to be comparatively quiet this year for dealers. In Maryland there appears to already
be an agreement to change the provisions that had inhibited some manufacturers from making
incentive payments to dealership employees. The move to restore manufacturer incentive
payments to dealership employees is in the form of emergency legislation sponsored by Sen.
Jamie Raskin. It will have a hearing in committee on January 21 and then be pushed through the
legislature with an expected signature by Gov. O’Malley by early February. The issue came to
the fore last year when some automakers resisted a franchise measure that required them to make
the payments directly to the dealership for distribution. The emergency measure addresses these
concerns while preserving the spirit of the law.

In Virginia there had been talk of changes to the car tax, but the Commonwealth’s new governor
has stated emphatically there will be no change to the current formula and cost cutting within
state government will be used to eliminate an expected $9 billion budget shortfall. While there is
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expected to be considerable wrangling over the budget cuts, VADA says it will nonetheless push
for a number of changes to state franchise laws that would enhance dealer protections. These
include: more clearly articulating the definition of a franchise motor vehicle dealer; RMA for
heavy truck dealers; more reasonable site control; shortening the time frame for warranty and
sales audits; requiring manufacturers to take back parts that weren’t ordered and clarifying the
rules on manufacturers holding dealer monies “in trust.”

Generation Y Speaks on the Auto Industry

Generation Y, at 75 million strong and the largest generation since the baby boomers,
might just be the group to help jump start the automotive industry in the United States, according
to a new survey from Deloitte.

The survey, "Gen Y: Making the Short List," indicates Gen Y consumers may have an
increasingly positive view of everything from auto jobs to American-made vehicles.

One of the most promising indicators was that 50 percent of Gen Y respondents said the idea of
working in the U.S. auto industry was appealing, a 20 percent positive change in perception year
to year.

Gas mileage and vehicle affordability are the most important considerations for Gen Y
respondents purchasing cars, as opposed to a year ago when data showed safety as the number
one decision-making factor. According to the survey, approximately 63 percent of Gen Y
respondents believe used cars are a greater value than new cars and they're more than three times
as likely to purchase used cars over new. "Generation Y is typically a group that thinks 'newer is
better," but as the economy is slow to recover and jobs are hard to find, this generation may help
reshape the car buying process," said Collins.

Another theme emerging from the survey results is that the Gen Y respondents are particularly
loyal when it comes to automobiles -- loyal to brand and loyal to country. The survey showed
that the "Made in the USA" label still carries a lot of weight. More than 50 percent of Gen Y
respondents stated it's important that the vehicle be manufactured in an American factory
regardless of the brand. Additionally, nearly half (42 percent) of respondents reported they
expect to be driving the same vehicle brand in five years, and that's up a little more than 15
percent from last year's survey in which only 27 percent indicated that they expected to be
driving the same brand in five years.

According to the survey, SUVs are making a comeback. As the economy slowly rebounds and
the price of gas remains lower than 2008, the demand for SUVs is increasing. Nearly one in four
(23 percent) respondents see themselves driving an SUV in five years, up from only 11 percent
last year.

The majority of respondents (64 percent) stated they were willing to pay more for a vehicle that
was either environmentally friendly or one that saves money on energy costs. Nearly three-
quarters (73 percent) of respondents declared the environment as an extremely important factor
when purchasing a vehicle, and almost half (49 percent) believe the type of vehicle they drive
"makes a concrete difference in addressing global and local concerns about the environment."

Some interesting trends also emerged about Gen Y's likes and dislikes when it comes to vehicle
shopping... According to the Deloitte survey, nearly 60 percent of Gen Y respondents reported
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they do not look for advice or information on blogs or social media forums before purchasing a
vehicle. They tend to turn to on-line search engines to find information on vehicles, and most
trust auto manufacturer sites.

REMINDER: Dealership Sales Reps. Must Register to Work
at the Auto Show

Sales representatives from WANADA dealerships in
Maryland and Virginia must register with the District of
Columbia through WANADA to receive a waiver from DC
automotive sales licensing law requirements if they intend to

- TV e work at The 2010 Washington Auto Show, January 27-31.
ThIS is a legal requirement of the District of Columbia. There is no corresponding requirement
for OEM product specialists.

S
- 2010 W

Please complete the registration form, which is attached on page (#9), with the names and sales
license numbers of the dealership and all dealership representatives who will work and represent
their line of vehicles at the Auto Show, and fax it to the WANADA office at your earliest
convenience, but in any case by January 20. WANADA will process all submissions with city
regulators. Reps who do not register, but show up to work at the show, may trigger regulatory
scrutiny, not only for themselves, but for the Auto Show at large. Thank you for your
cooperation. The WANADA Fax # is (202) 237-9090.

Staying Ahead...

A recent survey of adult Americans in monogamous relationships

revealed that: 52% felt theirpartner g I & Y QG N2 Y |théit
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Washington Area New Automobile Dealers Association
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-Participating- Please Print

Non-D. C. Automotive Sales Representatives

2010 Washington Auto Show
Washington Convention Center
Due by January 20, 2010

Dealership Name

Address

Telephone Fax

Dealer License Number

Completed By Title

Sales Representativeds Name License Number

(Photocopy blank for additional listings as needed)

Prepared for Submission to the DC Government

Return by Wednesday January 20™ to: Washington Area New Automobile Dealers Association
5301 Wisconsin Avenue, N.W., Suite 210
Washington, DC 20015
or via Fax (202) 237-9090



